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Foreword

The economic and social importance of domestic tourism in a country like India,
endowed with splendid diversified culture and historical heritage, needs no further
emphasis. The present survey on Domestic Tourism of the National Sample Survey (NSS)
was designed to collect detailed information on tourism expenditure along with some
information on household characteristics, visitor characteristics and trip characteristics
relating to domestic overnight trips, required inter-alia for preparation of third Tourism
Satellite Account (TSA) by Ministry of Tourism. In general, the results/data as per this
survey are likely to be useful for planning, policy formulation, and decision support and as
input for further analytical studies by various Government organizations, academicians,
researchers and scholars.
2. National Sample Survey Office (NSSO) conducted the nation-wide survey on
‘Domestic Tourism Expenditure’ as a part of its 72" round (July 2014-June2015) survey. The
previous survey on sumlal subject was conducted during the NSS 65 round (July 2008-June
2009). All the State Governments and Union Territories (except Andaman & Nicobar
Islands, Chandigarh, Dadra & Nagar Haveli and Lakshadweep) also participated in the
survey programme with at least on equal matching sample size basis.

3. It has been the persistent endeavour of NSSO to bring out its survey results in the
form of Key Indicators within one year of completion of field work of the survey to meet
timely requirements of its users. With this aim in mind and with a view to making available
the salient results of the survey well in advance of the release of its detailed report, NSSO is
bringing out this document ‘Key Indicators of Domestic Tourism in India’ based on Central
sample data.

4. Apart from this, one detailed report is planned to be released, on the subject, namely,
“Domestic Tourism in India”. This document contains three chapters and four appendices.
Chapter One is the introductory chapter, whereas, Chapter Two details the features of the
survey on Domestic Tourism Expenditure along with its conceptual framework. A brief
summary of the key indicators is presented in C hapter Three. Appendix A provides the
State/UT wise tables on key indicators. Notes on concepts and definitions used in this
survey are illustrated in detail in Appendix B. Details of sample design and estimation
procedure are given in Appendix C and lastly in Appendix D, the schedule of enquiry
(Schedule 21.1) which was canvassed at the selected households is provided.

5. Survey Design and Research Division (SDRD) undertook the development of survey
instruments and the preparation of this document. Field work of the survey was carried out
by the Field Operations Division (FOD) and the data processing and tabulation work was
handled by the Data Processing Division (DPD). The Coordination and Publication Division
(CPD) coordinated various activities pertaining to the survey.

6. lam highly thankful to the Chairman and Members of the Working Group for NSS
72" round and National Statistical Commission (NSC) for providing their valuable guidance
at various stages of the survey. 1 would also like to appreciate efforts made by the officers of
the different Divisions of NSSO involved in preparation of this Key Indicator document.

7. I hope this Key Indicator document will be useful to planners, policy makers,
academicians and researchers. Suggestions for improvement in content, layout and other
aspects of this document will be highly appreciated.

G- O Marr R
New Delhi (Dr. G.C. Manna)
June, 2016 Director General & Chief Executive Officer
National Sample Survey Office
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CHAPTER ONEK

INTRODUCTION

1.1 Background

1.1.1 The National Sample Survey Office (NSSO), Ministry of Statistics and Programme
Implementation (MOSPI), Government of India, since its inception in 1950 has been
conducting nationwide integrated large scale sample surveys, employing scientific sampling
methods, to generate data and statistical indicators on diverse socio-economic aspects. The
NSS surveys are conducted by interviewing sample households selected through a scientific
design and cover practically the entire geographical area of Indian Territory.

1.1.2 Inits 72™ round survey, conducted during 1% July, 2014 to 30" June, 2015 (in this Key
Indicator (KI) document this period is referred to as 2014-15), NSSO carried out a survey on
‘Domestic Tourism Expenditure’. The last survey on this subject was conducted during 65"
round of NSS (July 2008-June 2009), referred to as 2008-09. Key indicators of domestic
tourism in India in 2014-15, based on the results of NSS 72" round survey, are presented
here.

1.2 Objective of the Survey

1.2.1 The importance of domestic tourism, socialy and economicaly, in a diversified, multi-
cultural, multi-linguistic and multi-religious country like India needs no special mention. The
tourism activity because of its multidimensionality generates revenues and creates
employability across different economic sectors. However, tourism, per se, does not
constitute any specific industry or sector in the economy but it encompasses several
traditional economic sectors like transport, hotel and restaurants etc. Being a demand side
phenomenon, the tourism is generally seen through the activities of the persons identified as
tourists. Besides its economic importance, tourism has a great social importance in
developing social bond among people of a pluralistic society like India.

1.2.2 NSSO had conducted an al-India household survey on domestic tourism during the
period July 2014-June 2015. The purpose of the survey was primarily to obtain appropriate
rates/ratios/tables for the use of Ministry of Tourism in preparing the Tourism Satellite
Account (TSA); 39 in the series. As per the requirement of TSA, focus of the survey was on
capturing details of domestic overnight trips. Information on household characteristics, which
are the important determinants of tourism characteristics, such as household size, principal
industry, principal occupation, household type, religion, socia group, household consumption
expenditure, particulars of overnight trips completed during the reference period and
expenditure incurred by the household on domestic tourism were captured. However some
information on same-day trips was also captured.

1.2.3 A comprehensive household survey on domestic tourism for the first time was
conducted by National Sample Survey Office (NSSO) during its 65" round (July 2008-June
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2009) of operation. In that round, the survey was intended to provide estimates of the volume
of domestic tourism in terms of number of visitors (i.e. persons performing trips), number of
households undertaking domestic tourism activity and number of trips that contributed to
domestic tourism and average tourism expenditure in India. In the 54" round (January-June
1998) of NSS, one of the subjects covered was tours involving overnight stay. The main
household schedule of that round recorded details of journeys on tours involving overnight
stay undertaken by household members during a specified period.

1.2.4 These indicators on domestic tourism are required for planning, policy formulation and
decision making at various levels within the government and outside. The results of the
survey are likely to be used by the Ministry of Tourism etc. apart from private data users,
policy makers and other stakeholders.

1.3 Comparability with previousround survey

1.3.1 Though the survey on domestic tourism in NSS 72" round covered similar indicators
of domestic tourism as in NSS 65" round, some changes have been made in the subject
coverage and in related concepts and definitions based on the experiences of previous round
survey and also keeping in mind that the main thrust of this round was to collect information
required for preparation of Tourism Satellite Account.

a. In this round, the sample households for canvassing schedule on Domestic Tourism
Expenditure were selected from the remaining households after selecting the sample
households for schedules 1.60, 1.61 and 1.62 (Schedules relating to consumer
expenditure) with the restriction that only one schedule was allowed to canvass in any
household. No such restrictions were there in NSS 65™ Round.

b. Overnight stay was defined as a duration of stay of more than 12 hrs. including 12
midnight to 5 A.M. in this current round whereas in previous round, the duration
covered at least two calendar days, wholly or partly.

c. In 65" round all the trip details of individual household member was collected with
the reference period of last 30 days, but all the estimates were derived and presented
for the reference period of last 365 days relating to trips and trip expenditure based on
information on total number of trips completed by the household during last 365 days
captured through a single question, irrespective of their purposes. In the current
round, this information was collected with the reference period of last 365 days for
the overnight trips with leading purposes of the trip holiday, leisure and recreation,
health and medical and shopping; and with reference period of last 30 days for the
overnight trips with leading purposes business, social, pilgrimage and religious
activities, education and training and others and are presented for the reference
period as collected. Therefore the tabulated results cannot be compared with those of
NSS 65" round. However average expenditure per overnight trip for both the rounds
can be compared.

d. For same-day trips detailed information was collected only at household level and not
for individualsin this survey, unlikein 65" round survey.
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e. No information was collected on total number of trips undertaken by the household
and by the individuals during last 365 days in this survey. In 65" round survey these
information were collected through a single question irrespective of the leading
purpose/purpose of the trip/visitor-trip.

f. In NSS 65" round, trip expenditure was canvassed for latest three trips by the

household. Whereas in the current round expenditure details were collected for al the

overnight trips completed by the household during the reference period.

For international trips, final domestic port of departure was canvassed in this round.

Information on usua household consumer expenditure (%) in a month was collected

through a single question, in place of the five questionsin earlier round.

i. Information of items like visits (if any) of NRIs to the household and their impact,
renting out of some portion of the house to tourists during the last 365 days,
awareness about tourism promotional campaigns were not collected in NSS 72"
round unlike in previous round.

- Q@

1.4  Report of the 72" round Survey on Domestic Tourism Expenditure

1.4.1 The results of the NSS surveys are released in reports based on a comprehensive
tabulation of subject parameters and important indicators in various cross-classifications
generated from the central sample data. Besides this document on key indicators, the detailed
results of the survey are planned to be released in one report- “Domestic Tourism in India”.

15 Contentsof this Document

1.5.1 This document brings out the key results of NSS 72" round to facilitate decision
support, policy inferences and socio-economic analysis. It is presented in three chapters and
four appendices. The present one is the introductory chapter (Chapter One). Chapter Two
figures out the features of the survey on Domestic Tourism Expenditure along with its
conceptual framework. A brief summary of the significant information on key indicators is
presented in Chapter Three. Appendix A provides the State/lUT wise tables on key indicators.
Notes on concepts and definitions used in this survey areillustrated in details in Appendix B.
Details of sample design and estimation procedure are given in Appendix C and lastly in
Appendix D, the schedule of enquiry (Schedule 21.1) which was canvassed at the selected
households is provided.

1.5.2 Theindicators presented in this document are primarily on:

a. Households reporting overnight trips

b. Tripsand visitor-trip characteristics of overnight trip

c. Trip characteristics of same-day trip

d. Tourism expenditure for both overnight and same-day trip

1.5.3 It is important to note that some estimates for the smaller States/UTs and at some
detailed levels in the statements or in State tables (in Appendix A) may be subject to high
sampling fluctuations as such estimates may be based on very small sample sizes. In some
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cells of appendix tables zero figures are reported, which are due to either zero sample vales or
very small sample values.

1.5.4 In this survey, information was collected on the state of main destination outside the
state of origin for overnight trips. Since the state of Telangana was not a separate State before
the finalisation of the survey instruments, no specific code was assigned for the State of
Telanganain the Schedule of enquiry. Thus, information for the main destination as the State
of Telangana was not available.

155 In collecting information on gender of each household member, a new code as
Transgender was introduced for the first time in this round. However, as a very few sample
cases at al-Indialevel for transgender were reported, no information on visitor characteristics
for transgender is separately presented in this document.
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CHAPTER TWO

MAIN FEATURES OF THE SURVEY

2.1 Schedulesof enquiry

2.1.1 This schedule was designed to collect detailed information on household (hh)
characteristics, visitor characteristics, trip characteristics and expenditure characteristics in
relation to domestic overnight trips, required for preparation of Tourism Satellite Account
(TSA) and also some important information on trips and expenditure in connection with
domestic same-day trips in India through a nationwide household survey.

2.2  Scopeand Coverage

2.2.1 Geographical coverage: The survey covered the whole of the Indian Union.

2.2.2 Population coverage: The following rules were adhered to determine population
coverage:

1. Under-trial prisonersin jails and indoor patients of hospitals, nursing homes etc., were
excluded, but residential staff therein was listed while listing was done in such
institutions. The persons of the first category were considered as members of their
parent households and were counted there. Convicted prisoners undergoing sentence
were outside the coverage of the survey.

2. Floating population, i.e., persons without any normal residence were not listed. But
households residing in open space, roadside shelter, under a bridge, etc., more or less
regularly in the same place, were listed.

3. Neither the foreign nationals nor their domestic servants were listed, if by definition
the latter belonged to the foreign nationa's household. If, however, aforeign national
became an Indian citizen for all practical purposes, he or she was covered.

4. Personsresiding in barracks of military and paramilitary forces (like police, BSF, etc.)
were kept outside the survey coverage due to difficulty in conduct of survey therein.
However, civilian population residing in their neighbourhood, including the family
guarters of service personnel, were covered.

5. Orphanages, rescue homes, ashrams and vagrant houses were outside the survey
coverage. However, persons staying in old age homes, ashrams/hostels and the
residential staff (other than monks/ nuns) of these ashrams were listed. For
orphanages, although orphans were not listed, the persons looking after them and
staying there were considered for listing.

23 Samplesize

2.3.1 First-stage units: A total of 8001 villages were surveyed in rural India and the number
of urban blocks surveyed was 6061 as First-stage units (FSUs) in NSS 72™ round for the
central sample at all-India level. In addition to these, ‘State samples’ were also surveyed by
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State/lUT Governments who participated in this survey. The results presented in this
document are solely based on the central samples. State/lUT wise FSUs surveyed in central
samples are given in Statement 2.2.

2.3.2 Second-stage units. Stratification of the households was done on the basis of
households having at least one member who performed overnight trip (details are given in
Appendix C) during last 365 days for trips with medical/ holidaying/ shopping purpose or during
last 30 days for any other overnight trips. For this particular survey, 10 households were
selected from each sample village/block. The total number of households in which Schedule
21.1 was canvassed, were 79497 and 60191 in rura and urban India respectively. State/UT-
wise number of households in which Schedule 21.1 was canvassed is given in Statement 2.2.

2.4  Referenceperiod

2.4.1 The estimates presented in this KI document are based on data collected during
01.07.2014 to 30.06.2015, a period of one year.

2.4.2 The reference period for capturing data on overnight trips was last 365 days with
reference to leading purposes holidaying, leisure and recreation; health & medical and
shopping. On the other hand, reference period for capturing data on overnight trips was last
30 days with reference to leading purposes business;, social; pilgrimage and religious
activities; education & training; and others. The reference period for capturing data on same-
day tripswas last 30 days for all trips.

2.5 Quintileclass of Usual Monthly Per Capita Consumer Expenditure (UMPCE)

25.1 Thisrefersto the 5 quintile classes of the rural/urban all-India distribution (estimated
distribution) of households by UMPCE. In the tables, the different quintile classes are
referred to simply as 1 (lowest quintile class), 2, 3, 4 and 5 (highest quintile class).

2.5.2 Following Statement 2.1 shows the lower and upper limits of the all-India quintiles to
have an idea of level of living of the households belonging to these quintile classes.

Statement 2.1: Lower and upper limits of UMPCE in different
quintile classes for each sector
quintile UMPCE (%)
class rural urban
of UMPCE | lower limit | upper limit | lower limit | upper limit
(©) 2 (©) (4) ©)

1 - 889 - 1429
2 889 1167 1429 2000
3 1167 1400 2000 2500
4 1400 1800 2500 3600
5 1800 = 3600 =
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Statement 2.2: Number of FSUs (villages/blocks) allotted & surveyed and number of households
surveyed for Schedule 21.1: NSS 72" round, Central sample

number of FSUs number of FSUs no. of households
State/UT (villages/blocks) allotted | (villages/blocks) surveyed surveyed
rural urban rural urban rural urban
1) &) 3 (4) © (6) (7
Andhra Pradesh 312 196 312 195 3083 1957
Arunachal Pradesh 164 76 158 74 1546 737
Assam 336 132 335 131 3346 1299
Bihar 424 188 424 188 4218 1870
Chhattisgarh 200 124 200 123 1991 1223
Delhi 8 152 8 152 75 1472
Goa 24 36 24 36 240 360
Gujarat 236 292 236 290 2348 2892
Haryana 196 172 196 172 1944 1720
Himachal Pradesh 216 56 214 56 2127 558
Jammu & Kashmir 264 172 262 170 2611 1692
Jharkhand 260 144 260 144 2593 1408
Karnataka 288 308 288 308 2877 3071
Keraa 320 268 320 268 3128 2677
Madhya Pradesh 388 312 388 312 3847 3090
Maharashtra 532 568 532 568 5304 5612
M anipur 176 148 176 147 1747 1470
Meghalaya 112 52 112 52 1107 520
Mizoram 88 104 87 104 869 1040
Nagaland 104 52 104 52 1040 520
Odisha 396 148 396 148 3940 1478
Punjab 208 220 207 220 2057 2177
Rajasthan 384 252 384 252 3813 2493
Sikkim 80 24 80 24 800 240
Tamil Nadu 436 416 435 416 4340 4145
Telangana 196 176 195 176 1919 1760
Tripura 168 80 168 80 1680 800
Uttar Pradesh 780 592 779 591 7773 5858
Uttarakhand 136 92 134 92 1297 898
West Bengal 500 360 499 360 4977 3580
A & N Islands 36 36 36 36 350 356
Chandigarh 8 32 8 32 80 299
Dadra & N. Haveli 12 12 12 12 120 120
Daman & Diu 8 8 8 8 80 79
L akshadweep 8 16 8 16 70 160
Puducherry 16 56 16 56 160 560
all-India 8020 6072 8001 6061 79497 60191
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CHAPTER THREK

SUMMARY OF FINDINGS

3.1 Introduction

3.1.1 Magor findings of the survey and salient features relating to prime indicators on
domestic tourism as on 1% January, 2015, the mid-point of the survey period July, 2014-June,
2015 are summarised in this chapter. The all-India and state-wise estimates separately for
rural and urban areas on some key characteristics are presented in this document.

3.2 Estimated number of households & population

3.2.1 Estimated population as per this survey was 111.6 crores with rural share of 78.2 crores
(around 70% of total population) and urban share of 33.4 crores. Estimated number of
households was 25.38 crores at all-India level, out of which nearly 67% were in rural areas
and rest were in urban areas. State/UT wise estimated numbers of households and population
separately for rural and urban areas are provided in Table 1 of Appendix A.

3.3 Householdsreporting overnight trip

3.3.1 Trip isthe basic unit of domestic tourism activities. Overnight trip refers to a movement
of household member(s) for a duration of not less than twelve hours (including 12 midnight
to 5 A.M.) in two consecutive calendar days (i.e. crossing midnight or 00-00 hours) and of
not more than 6 months outside his (their) usual environment.

Statement 3.1: Percentage of householdsreporting at least one overnight trip during thereference
period for selected States

percentage of households reporting at |east one overnight trip with leading purposes
holidaying, leisure and recreation, health business, socidl, religious & pilgrimage,
State & medical and shopping completed education & training and others completed
during last 365 days during last 30 days
rural urban rural + urban rural urban rural + urban
1) (@) 3 4 ©) (6) (1)
Andhra Pradesh 17 9 14 25 33 28
Assam 9 15 10 15 14 15
Bihar 16 16 16 17 19 17
Chhattisgarh 11 15 12 19 15 18
Gujarat 18 18 18 15 18 16
Haryana 19 21 19 24 24 24
Jharkhand 16 25 18 19 19 19
Karnataka 20 16 18 25 23 24
Kerala 32 31 32 24 29 26
Madhya Pradesh 17 18 17 23 22 22
Maharashtra 26 20 23 21 17 19
Odisha 24 27 24 23 23 23
Punjab 20 23 21 19 14 17
Rajasthan 21 18 20 27 26 27
Tamil Nadu 20 17 19 18 19 18
Telangana 14 10 12 21 19 20
Uttar Pradesh 16 16 16 22 19 21
West Bengal 20 23 21 22 16 20
all-India 19 19 19 21 20 21
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Summary of Findings

3.3.2 In Statement 3.1, percentage of households reporting at least one overnight trip during
the reference period are presented respectively for overnight trips from rural and urban areas
for the 18 selected States.

3.3.3 At dl-Indialevel, no difference between percentages of rural and urban householdsin
terms of reporting at least one overnight trip completed during last 365 days for leading
purposes holidaying, leisure and recreation, heath & medical and shopping were noticed.
However, in States like Assam and Jharkhand, share of households reporting at least one
overnight trip was at least 5 percentage points higher in urban areas than in rural areas for
trips completed during last 365 days. On the contrary, such shares for rural households were
more than their urban counterparts in Andhra Pradesh and Maharashtra.

3.3.4 Asin case of households reporting at least one overnight trip during last 365 days, no
noticeable difference was observed between the share of households reporting at least one
overnight trip during last 30 days, for remaining leading purposes, from rural and urban areas
for al-India as well as for most of the States. Rural households from States like Punjab and
West Bengal reported comparatively more (5 percentage points or more) trips than urban
households, whereas share of urban households reporting at least onetrip in last 30 days were
more than their rural counterparts for Andhra Pradesh and Kerala.

3.4 Overnight tripsby leading purpose

3.4.1 Leading purpose of atrip isthat unique purpose without which that trip would not have
been undertaken by any of the household member. Leading purpose is one of the most
important trip characteristics. Details are given in Appendix B, Concepts and Definitions.
Estimated (00) number of overnight trips by leading purposes is stated in Statement 3.2.

Statement 3.2: Estimated no. (00) of overnight trips by leading pur pose

leading purpose rural urban rural + urban
(1) 2 3 4

completed during last 365 days

holidaying, leisure & recreation 85529 105611 191140

health & medical 287238 79156 366394

shopping 3797 1760 5557
completed during last 30 days

business 6939 5683 12622

social 348939 152930 501869

religious & pilgrimage 30368 18091 48460

education & training 3853 2538 6392

others 10042 4750 14792

3.4.2 It can be seen that, for the trips completed during last 365 days, mgjority of those were
for leading purpose health & medical. However, for urban areas, mgjority of such overnight
trips was for leading purpose of holidaying, leisure & recreation.

3.4.3 Socid trips was the most common ones among the trips completed during last 30 days
followed by trips for religious & pilgrimage leading purpose in both rural and urban aress.
Trips with leading purpose education & training were the least performed ones. Estimated
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number of overnight trips by leading purpose for each State/UT is provided in Table 3,
Appendix A.

3.5 Overnight trip by quintile classes of UMPCE

3.5.1 Statements 3.3R and 3.3U provide quintile class of UMPCE wise distribution of
overnight trips for different leading purposes.

Statement 3.3R: Percentage distribution of overnight trips by quintile class of UM PCE for
each leading pur pose of trip

rura
quintile class of UMPCE
leading purpose 1 2 3 4 5 all
(D) @1 @ [ @ 6 [ 6 1 O
completed during last 365 days
holidaying, leisure & recreation 13.0 14.6 13.0 18.9 40.4 | 100.0
health & medical 12.8 16.2 19.5 22.8 28.8 | 100.0
shopping 8.1 20.3 15.8 222 33.6 | 100.0
completed during last 30 days
business 14.0 14.2 14.4 22.8 34.6 | 100.0
social 14.9 17.3 20.6 221 251 | 100.0
pilgrimage & religious 11.0 15.3 17.8 22.2 33.8 | 100.0
education & training 10.0 195 19.3 16.3 34.8 | 100.0
others 16.8 18.7 16.1 24.6 23.8 | 100.0

Statement 3.3U: Percentage distribution of overnight trips by quintile class of UM PCE
for each leading purpose of trip

urban
quintile class of UMPCE
leading purpose 1 2 3 4 5 all
@) @ 1 e |l @16 [ 6 [ O
completed during last 365 days
holidaying, leisure & recreation 7.1 9.7 15.2 233 44.7 | 100.0
health & medical 18.1 230 215 20.0 17.4 | 100.0
shopping 11.2 221 24.0 21.6 21.2 | 100.0
completed during last 30 days
business 12.6 20.2 12.9 13.8 40.6 | 100.0
social 14.3 17.7 19.6 214 27.0| 100.0
pilgrimage & religious 134 18.5 20.0 19.7 283 | 100.0
education & training 4.7 131 11.9 23.0 472 | 100.0
others 224 18.9 18.6 14.8 253 | 100.0

3.5.2 In genera, incidences of overnight trips were seen to be increasing over higher quintile
classes of UMPCE except for some observed fluctuations in few cases, in both rural and
urban areas. The difference in incidences of trips between lowest and highest quintile classes
of UMPCE were more prominent for trips with leading purposes holidaying, leisure &
recreation, shopping and education & training. For example, only 7% of overnight holiday
trips were undertaken by the households belonging to the lowest quintile class of UMPCE
against 45% of such trips in the highest quintile class for urban areas; in rura areas
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corresponding figures were 13% and 40% respectively. On the other hand, 8% of the total
shopping trips in rural areas were performed by the households belonging to the 1% quintile
class whereas 34% trips were performed by the households in the 5™ quintile class. More
prominently, for trips with leading purpose education & training, only about 5% trips were
performed by the lowest quintile class whereas 47% were by the highest quintile class in
urban areas.

3.6  Singlewoman member trip

3.6.1 Thefollowing statement gives the share of single member trips performed by afemale
member from a particular household out of total single member trips, for each of the leading
purposes.

Statement 3.4: Per centage of single female member overnight trip among
all single member overnight tripsfor each leading purpose

leading purpose rural urban rural + urban
1) (@) (©) 4
completed during last 365 days
holidaying, leisure & recreation 30 31 30
health & medical 48 52 49
shopping 20 11 17
completed during last 30 days
business 2 3 2
social 35 33 34
religious & pilgrimage 30 24 28
education & training 18 25 21
others 18 21 19

3.6.2 From Statement 3.4 it may be seen that for overnight trips with leading purpose health
& medical, nearly half of all single member trips were performed by females in both rurd
and urban areas. This proportion was very negligible (around 2%) for business trips. Not
much rura-urban variation was observed in the proportion of single female member
overnight trips except for the leading purposes shopping, religious & pilgrimage and
education & training. Percentage of single female member overnight trip among all single
member overnight trips for each State/UT isgiven in Table 4, Appendix A.

3.7 Month of visit

3.7.1 Thisistaken as the starting month of a particular trip from Usual Place of Residence.
Distribution of overnight trips by starting month for leading purpose completed during the
reference periods are given in Statement 3.5.

3.7.2 Interestingly, from Statement 3.5 it is observed that the intensity of tourism activities
varied over the months differently for various leading purposes. For trips with leading
purpose holidaying, leisure & recreation, summer season (i.e. May-June) was the peak period
for undertaking a trip. But for shopping trips, it was the winter (December-February).
Religious & pilgrimage trips were started more frequently during the months of July and
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August. No noticeable variation was there in the month of visit for trips with rest of the
leading purposes.

Statement 3.5: Percentage distribution of overnight trips by starting month for each leading purpose

rural + urban
leading starting month S
purpose Jan. | Feb. [March| April | May | June | July | Aug. | Sept. | Oct. | Nov. | Dec. ne) '
(1) 2 (3) 4 (%) () (1) (8) 9 (19 (1 (@12 @13 19
completed during last 365 days
holidaying,
leisure & 63 51 65 80 165 125 59 81 54 120 55 82| 1000
recreation
hedth & 84 77 75 78 82 82 098 100 86 94 74 69| 1000
medical
shopping 103 113 75 66 85 99 81 76 79 77 45 101| 1000
completed during last 30 days
business 108 66 95 110 62 59 108 101 78 60 86 68| 1000
socidl 91 80 79 89 116 55 61 107 68 94 84 74| 1000
pilgrimage& | 74 75 77 63 83 54 104 139 79 97 88 72| 1000
religious
%’rﬁ'go” & 92 72 103 101 49 77 76 99 118 96 54 65| 1000
others 60 71 33 48 53 68 101 164 110 100 130 63| 100.0

3.8 Vigtor-trip

3.8.1 There are some characteristics which are very specific to visitors, such as mode of
travel, place of stay, and visitor’s purpose of trip (different from leading purpose, which is
unique for al the members in a particular trip). These characteristics are termed as visitor-trip
characteristics as they may vary among visitorsin aparticular trip.

3.8.2 A visitor’s purpose in a trip may be same or different from the leading purpose of that
trip. Leading purpose of a trip is unique for al the trip members, without which the trip
would not have been undertaken. Therefore, one of the visitor’s purposes in a trip must match
with the leading purpose of that trip and the purpose of the other visitors may or may not
match with that leading purpose. In other words, under a particular leading purpose, there can
be any one of the eight purposes for each visitor in a trip, as considered in this survey. For
further understanding, please refer to Appendix B.

3.8.3 The distribution of visitor-trips by visitor’s purpose indicates that visitor’s purpose
have some relationship with the leading purpose, since the maor share of trips were
concentrated where visitor’s purpose was one of the leading purposes under the reference
period, as can be seen from Statement 3.6. No remarkable variation was noticed in the
distribution pattern of visitor-trips for the male and the female visitors during any of the
reference periods. However, for share of business purpose visitor-trips undertaken by female
were lower (0.1%) in comparison to around 2% for males for the trips with leading purposes
business, socidl, religious & pilgrimage, education & training and others.

m NSSKI (72/21.1): Key Indicators of Domestic Tourismin India



Summary of Findings

Statement 3.6: Percentage distribution of overnight visitor-trips by purpose of trip for gender

rural + urban

visitor’s purpose

percentage distribution of overnight visitor-trips with leading purposes

holidaying, leisure and recreation, health &
medical and shopping completed during

business, social, religious & pilgrimage,
education & training and others completed

last 365 days during last 30 days
male female person® male female person®
(@) ) (©) 4) (6) @) (8)
business 0.0 0.0 0.0 1.9 0.1 11
holidaying, leisure 35.8 341 35.0 04 0.5 0.5
& recreation
social 23 24 24 84.8 88.5 86.6
pilgrimage & 0.2 0.2 0.2 9.2 8.2 8.7
religious
education & 0.0 0.0 0.0 0.8 0.4 0.6
training
health & medical 39.1 41.2 40.1 0.2 0.3 0.2
shopping 1.0 0.7 0.9 0.0 0.0 0.0
others 21.6 21.3 21.4 2.7 2.0 2.3
all 100.0 100.0 100.0 100.0 100.0 100.0

@includes Transgender

3.8.4 Remarkable variation can be observed in the distribution pattern of visitor-trips by
visitor’s purpose between rural and urban areas for holidaying, leisure & recreation and
health & medica visitor-trips completed during last 365 days with leading purposes
holidaying, leisure & recreation, health & medical and shopping (Reference: Statement 3.7).
About 23% of visitor-trips in rural areas were for holidaying visitor-purpose, whereas in
urban areas this share was about 59%. The share of visitor-trips for heath & medical purposes
from rural areas (48%) was nearly double than those from urban areas (25%). State/UT wise
figures on overnight visitor-trips are given in Tables 2A & 2B, Appendix A.

Statement 3.7: Percentage distribution of overnight visitor-trips by purpose of trip for different sectors

person®
percentage distribution of overnight visitor-trips with leading purposes
holidaying, leisure and recreation, health business, social, religious & pilgrimage,
visitor’s purpose & medical and shopping completed during | education & training and others completed
last 365 days during last 30 days
rural urban rural urban

(@) (@) (©) 4) (5)
business 0.0 0.0 0.9 15
holidaying, leisure & 226 58.9 03 0.7
recreation
social 26 20 88.0 834
pilgrimage & 0.2 0.3 75 113
religious
education & training 0.0 0.0 0.5 0.7
health & medical 47.9 25.0 0.3 0.1
shopping 0.9 0.9 0.0 0.0
others 25.9 12.9 24 2.2
all 100.0 100.0 100.0 100.0

@includes Transgender
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3.9 M ode of travel

3.9.1 A trip can involve more than one mode of transport to travel. Here only major mode of
travel for each visitor was considered where multiples modes were used by the visitor.
Statements 3.8a and 3.8b give the percentage distribution of visitor-trips by mode of travel
separately for overnight visitor-trips for different leading purposes separately for overnight
trips from rural and urban areas.

The means of transport by which maximum distance was travelled was treated
as ‘major’ mode of travel for that trip.

Statement 3.8a: Percentage distribution of overnight visitor-trips by major mode of travel for each
visitor’s purpose completed during last 365 days with leading purposes holidaying, leisure &
recreation, health & medical, and shopping

major mode of travel
visitor’s purpose bus train air own .transport al (incl. n.r.
transport eqq pment, rental | and rest of
(hired transport) |the modes®)
@ 2 (©) 4 (©) (6) @)
rural
business 51.6 10.0 0.0 9.0 28.7 100.0
holidaying, leisure & recreation 64.7 16.0 0.1 7.8 8.5 100.0
socia 43.2 9.7 0.0 8.3 32.3 100.0
pilgrimage & religious 42.4 284 0.0 14 27.3 100.0
education & training 38.5 17.9 0.0 134 22.8 100.0
health & medica 46.6 7.0 0.1 6.4 37.0 100.0
shopping 69.7 125 0.1 4.6 9.1 100.0
others 42.9 4.9 0.0 7.0 41.7 100.0
all 49.9 8.7 0.1 6.8 314 100.0
urban
business 10.6 24.2 0.0 159 49.3 100.0
holidaying, leisure & recreation 33.9 40.4 29 12.2 9.0 100.0
socia 25.8 43.3 0.2 135 16.3 100.0
pilgrimage & religious 10.8 69.7 0.0 12.9 44 100.0
education & training 92.0 1.8 0.0 0.0 6.2 100.0
health & medica 34.0 15.9 0.5 10.1 37.6 100.0
shopping 41.3 40.3 0.8 85 8.2 100.0
others 32.2 13.3 0.3 12.1 40.5 100.0
all 33.5 30.9 1.9 11.7 204 100.0

@includes on foot, ship/boat and others

3.9.2 Bus was the most availed mode of travel in rural areas with 50% share of the visitor-
trips completed during last 365 days, as seen from Statement 3.8a. In urban areas bus (34%)
and train (31%) were amost equally used for travelling. For 3% of visitor-trips with
holidaying purposes mode of travel was ‘air’ in urban areas, such cases being negligible for
overnight visitor-trips from rural areas.
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Statement 3.8b: Percentage distribution of overnight visitor-trips by major mode of travel for
each visitor’s purpose completed during last 30 days with leading pur poses business, social,
religious & pilgrimage, education & training and others

major mode of travel
S transport | all (incl.
visitor’s purpose . . .
bus train air own equipment, |n.r. and rest
transport rental (hired| of the
transport) | modes®)
@) @ 16 @ ®) 6) U
rural
business 49.3 18.9 0.9 16.3 115 100.0
holidaying, leisure & recreation 56.4 26.2 0.0 55 10.8 100.0
socia 71.6 6.3 0.0 10.2 8.3 100.0
pilgrimage & religious 59.3 14.6 0.0 55 18.7 100.0
education & training 63.6 24.3 0.4 3.6 55 100.0
health & medica 40.9 26.6 0.0 4.9 26.6 100.0
shopping 70.4 0.0 0.0 4.8 24.6 100.0
others 56.1 12.3 0.1 9.8 18.4 100.0
all 69.9 7.4 0.0 9.8 9.4 100.0
Urban

business 43.4 30.5 8.4 8.1 8.0 100.0
holidaying, leisure & recreation 38.0 49.3 1.7 104 0.6 100.0
socia 57.4 23.7 0.2 11.7 6.0 100.0
pilgrimage & religious 41.0 30.5 0.1 14.3 135 100.0
education & training 39.7 50.2 0.3 15 7.0 100.0
health & medica 41.7 185 0.0 209 14.9 100.0
shopping 62.1 36.1 0.0 0.0 1.8 100.0
others 58.1 25.2 0.1 9.3 44 100.0
all 55.1 25.0 0.4 11.8 6.7 100.0

@includes on foot, ship/boat and others

3.9.3 Statement 3.8b indicates that for the visitor-trips completed during last 30 days, bus was
the dominant mode of travel (70% & 55% of visitor-trips in rural and urban areas
respectively). In urban areas, a quarter of visitor-trips availed train for their travelling though
such incidence was not distinctively observed in rura areas.

3.10 Typeof Stay

3.10.1 This refers to the type of accommodation availed by a visitor like hotel, guest house,
dharamshala etc. during a trip. Major type of stay was the one where the visitor spent the
highest number of nights during the trip. Statements 3.9a and 3.9b give the percentage
distribution of visitor-trips by major type of stay separately for overnight visitor-trips for
different leading purposes.

3.10.2 Pattern of choosing type of stay was different by visitors from rural and urban areas
for overnight visitor-trips completed during last 365 days with leading purposes holidaying,
leisure & recreation, health & medical, and shopping, as evident from Statement 3.9a.
Visitors from rural areas mostly stayed with friends & relatives or in “other’ places like
hospital, nursing home, health clinic, carriages/coaches, ships, tents, railway station, waiting
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rooms etc. (91% of visitor trips). For visitors from urban areas the place of stay during the
trip was well distributed among hotels & guest house, friends & relatives and “‘other’ places
considering al visitors’ purposes combined. Dharamshala, as a type of stay accounted for
nearly 44% of share of visitor-trips with pilgrimage and religious activities and nearly 20% of
visitor-trips with purpose education & training in rural aress.

Statement 3.9a: Percentage distribution of overnight visitor-trips by major type of stay
for each visitor’s purpose completed during last 365 days with leading purposes
holidaying, leisure & recreation, health & medical, and shopping

major type of stay
L, hotel & . .
visitor’s purpose guest | dharamshala fnen(.js & others al (i n(gl.
relatives n.r.)
house
@) @) ©) (@) ® [ ®
rural
business 5.8 0.0 10.5 69.6 100.0
holidaying, leisure and recreation 133 7.7 724 5.9 100.0
socid 0.7 0.3 40.2 58.4 100.0
pilgrimage & religious activities 94 44.2 28.2 13.6 100.0
education & training 25 19.8 245 53.2 100.0
health & medical 3.0 13 13.4 80.9 100.0
shopping 15.4 3.8 67.0 12.2 100.0
others 19 12 9.3 86.5 100.0
all 51 2.8 26.9 64.1 100.0
urban
business 8.3 3.2 11.4 63.1 100.0
holidaying, leisure and recreation 40.3 5.8 49.7 3.6 100.0
socid 2.7 0.6 57.1 394 100.0
pilgrimage & religious activities 9.1 16.3 40.9 337 100.0
education & training 5.0 12.7 66.8 155 100.0
health & medical 5.0 12 14.4 78.2 100.0
shopping 23.6 1.8 60.0 34 100.0
others 3.7 11 12.2 82.2 100.0
all 2538 3.9 36.2 33.2 100.0

@jincludes rented house

3.10.3 From Statement 3.9b it is observed that for nearly 90% and 86% of visitor-trips from
rural and urban areas respectively, mgjor type of stay was with friends and relatives. Thisis
consistent with the fact that social visitor-trips accounted for nearly 87% of al visitor tripsin
this category. (Ref: Statement 3.6). For visitor-trips with purpose pilgrimage & religious
activities, dhramshala was the most preferred choice of visitors for staying, with 39% and
35% of visitor-trips for trips from rural and urban areas respectively, with leading purposes
business, social, religious & pilgrimage education & training and others completed during
last 30 days.
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Statement 3.9b: Percentage distribution of overnight visitor-trips by major type of stay for each
visitor’s purpose completed during last 30 dayswith leading pur poses business, social, religious
& pilgrimage, education & training and other

major type of stay
visitor’s purpose hotel & friends & all (incl.
guest house dharamshala | o ives | OerS nr.)@
(@) ) (©) (4) (©) (6)
rural
business 19.2 1.8 42.9 31.0 100.0
holidaying, leisure & recreation 20 04 95.2 24 100.0
social 0.2 0.4 96.8 25 100.0
pilgrimage & religious activities 7.0 39.3 317 21.0 100.0
education & training 18.5 31 58.3 15.9 100.0
health & medical 3.0 0.9 35.7 59.6 100.0
shopping 11.2 8.9 79.9 0.0 100.0
others 6.1 3.7 65.4 24.1 100.0
all 11 35 90.3 4.9 100.0
urban

business 41.7 2.6 229 29.5 100.0
holidaying, leisure and recreation 7.4 0.5 89.6 24 100.0
social 0.9 0.3 96.1 2.7 100.0
pilgrimage & religious activities 19.9 34.6 27.7 16.7 100.0
education & training 35.2 3.7 39.6 18.5 100.0
health & medical 4.7 9.5 61.2 244 100.0
shopping 4.0 7.6 88.4 0.0 100.0
others 10.3 33 65.8 20.2 100.0
all 4.2 4.3 86.0 52 100.0

@jincludes rented house

3.11 Trip duration

3.11.1 Average number of nights spent in an overnight trip is referred to as trip duration.
Figures 3.1a and 3.1b respectively give the percentage distribution of overnight trips for each
visitor’s purpose for trips with reference period of last 365 days and last 30 days. The arrow
marks (¢ ) in the graphs indicate the visitor’s purpose which is one of the leading purposes.

3.11.2 From Fig. 3.1a, it can be seen that maximum share (nearly 80%) of visitor-trips for
shopping were of shorter duration, up to 2-3 nights. For visitor-trips with purpose holidaying
majority (nearly 55%) are of longer duration (4 nights or more). Statement 3.10 aso indicates
that the average duration of visitor-trips was between 6-7 nights for holidaying and medical
purposesin rural and urban areas.

3.11.3 In general, most of visitor-trips for purposes business, social, religious, education and
others were of shorter duration, as evident from Fig. 3.1b. Average duration of stay (in no. of
nights spent) for such trips were between 3-4 nights.
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Fig. 3.1a: Percentage distribution of overnight visitor—trips by average no. of night
spent for trips with leading purposes holiday, leisure and recreation; health & medical
and shopping
38.7 32.8 33.2 27.2 17.7 29.8 13.7 30.5 31.0 =6 nights
100.0 or more
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g—‘o 70.0 - nights
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Fig. 3.1b: Percentage distribution of overnight visitor—trips by average no. of night spent
for trips with leading purposes business; social; religious and pilgrimage; education &
training and others
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Statement 3.10: Average duration (no. of nights spent) of overnight visitor-trips by purpose of trip

average duration (no. of nights spent) of overnight visitor-trips with leading purposes

visitor’s purpose

holidaying, leisure and recreation, health
& medical and shopping completed
during last 365 days

business, socidl, religious & pilgrimage,
education & training and others completed
during last 30 days

rura urban rural urban
1) (@) (©) 4 (©)

business - - 7.3 4.3
holidaying, leisure & 55 6.7 3.9 3.2
recreation
socia 4.9 7.6 29 3.8
pilgrimage & religious 3.3 55 24 2.7
education & training - - 54 3.7
health & medical 55 7.0 3.7 25
shopping 2.8 34 - -
others 5.3 6.4 3.7 39
all 5.4 6.7 29 3.7

Note: ‘-‘indicates figures are not presented due to very small sample size (lessthan 50 at al-Indialevel)
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3.12 Main Destination

3.12.1 For each trip, amain destination was classified according to whether it was within the
district to which the household belonged, or outside the district but within the same State, or
outside the State. The first two are clubbed as ‘within state’. In the following statement
percentage distribution of overnight visitor-trips by main destination for selected States of
origin are provided.

Statement 3.11a: Percentage distribution of overnight visitor-trips by main destination (within State and
outside State) for selected States of origin

rural + urban
fg@';‘?'eted during last 365 dayswith - | e during last 30 days with leading
ing purposes holidaying, leisure urposes busin socidl, religious &
State of origin and recreation, health & medical and | purp od eSS, 2 ' Ielg d oth
shopping pilgrimage, education & training and others
within State outside State within State outside State
(€)) (2 ©) (4) ©)
Andhra Pradesh & 91.8 8.1 95.8 4.2
Telangana’

Assam 86.5 13.3 98.3 1.7
Bihar 88.0 11.5 95.2 3.6
Chhattisgarh 80.1 19.7 95.1 49
Guijarat 77.8 21.8 92.0 7.9
Haryana 61.6 38.0 80.6 19.3
Jharkhand 79.6 20.4 89.3 10.7
Karnataka 80.9 19.1 90.1 9.9
Keraa 86.0 13.8 91.6 8.3
Madhya Pradesh 79.5 20.3 93.1 6.9
Maharashtra 84.8 15.1 88.7 11.3
Odisha 92.5 75 96.8 3.2
Punjab 73.9 25.6 77.8 22.1
Rajasthan 84.4 15.6 93.3 6.7
Tamil Nadu 90.8 9.2 90.3 9.6
Uttar Pradesh 83.3 16.3 90.5 9.4
West Bengal 7.7 21.8 94.9 5.1
all-India 82.1 17.7 91.4 8.5

Note: The above figures exclude the domestic part of international trips

# This includes the State of Andhra Pradesh & Telangana, as the state Telangana was created after finalization of
schedule designing. No provision was there in the schedule to capture the information with separate State code
where main destination state is Telangana.

3.12.2 At dl-India level, main destination of most of the overnight visitor-trips was within
the State. For visitor-trips with leading purposes holidaying, leisure and recreation, health &
medical and shopping, nearly 18% of those were performed outside State of origin, nearly
double than that of the visitor-trips with leading purposes business, social, religious &
pilgrimage, education & training and others (about 9%). Among the selected States of origin,
Punjab and Haryana were the two top States with noticeable share of visitor-trips performed
outside the States.

3.12.3 Statement 3.11b displays the 10 most visited states (main destination) in terms of
estimated number of overnight visitor-trips, segregating visitor-trips from within that State
and from outside that State, for different leading purposes. It is seen that, for visitor-trips with
leading purposes holidaying, leisure and recreation, health & medica and shopping,
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Maharashtra had maximum movement within State followed by Uttar Pradesh. Considering
visitors from outside States, Uttar Pradesh was the most visited State followed by Rajasthan.
On the other hand, for visitor-trips with leading purposes business, socia, religious &
pilgrimage, education & training and others, Uttar Pradesh was the most visited State
followed by Andhra Pradesh & Telangana combined. These two States had also most visitor-
trips from outside States.

Statement 3.11b: Estimated no. (00) of overnight visitor-tripsfor top 10 States of main destination (from
within State and from outside State)

rural + urban

completed during last 365 days with leading purposes | completed during last 30 days with |eading purposes
holidaying, leisure and recreation, health & medical and | business, social, religious & pilgrimage, education &

shopping training and others
State of main destination within outside State of main destination within outside
State State State State
() (@) (©) 4) (©) (6)

Maharashtra 135060 16169 | Uttar Pradesh 147195 12724
Uttar Pradesh 119819 23138 | Andhra Pradesh & Telangana® | 120943 8681
Tamil Nadu 79586 16295 | Maharashtra 94616 6896
West Bengal 71697 7260 | West Bengal 92031 2893
Bihar 67429 9695 | Tamil Nadu 79874 6698
Andhra Pradesh & Telangana’ 67669 8492 | Bihar 79225 4528
Odisha 66409 9031 | Rajasthan 73298 8626
Rajasthan 53939 19124 | Karnataka 72002 6524
Keraa 55791 8443 | Madhya Pradesh 71462 5043
Karnataka 48737 10791 | Odisha 51054 1671

# This includes the State of Andhra Pradesh & Telangana, as the state Telangana was created after
finalization of schedule designing. No provision was there in the schedule to capture the information with
separate State code where main destination state is Telangana.

3.13 Expenditureon overnight trips

3.13.1 Tourism expenditure included all expenditure made not just during the trip but also the
expenditure related to the trip even if made before or after the trip. For details, please refer to
Appendix B. Item-wise expenditure may not add up to total expenditure, as in few cases
item-wise break-up of expenditure could not be reported and instead total expenditure was
reported by the household.

3.13.2 Item-wise average expenditure (in %) per overnight trip for different leading purposes
are given below in Statement 3.12 for rural and urban areas combined. Health & medical trips
were the costliest overnight trips with average expenditure per trip of 315336 followed by
trips with leading purpose shopping. Social trips were the least expensive trips (average trip
cost ¥1068). Average expenditure on package component was not very prominent expect for
holidaying overnight trips (31095). State/lUT wise average expenditure per overnight trip for
different leading purposesis givenin Table 5, Appendix A.
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Statement 3.12: Average expenditure (in ) per overnight trip by categories of expenditure for each leading
purpose

rural + urban
non-package component
leading purpose package food recrestion, total
component accommodation| and  transportshopping religious, |medical | others
drink etc.
1) () (©) 4| (6) @) (8) (©) (10)
completed during last 365 days
holidaying, 1095 843 951 2029 1130 141 61 108 6358
leisure &
recreation
health & medical 305 644 876 787 235 3 12281 206 | 15336
shopping 68 477 563 905 11621 25 47 195 | 13902
completed during last 30 days
business 70 1020 905 1389 910 11 70 80 4455
social 2 12 143 340 483 9 21 58 1068
pilgrimage & 212 280 508 938 500 68 2717
religious activities 196 15
education & 249 314 441 659 410 87 2286
training 14 113
others 49 188 381 441 424 13 1296 84 2875

3.13.3 Item-wise share of overnight trip expenditure, separately for rural and urban areas are
presented in Statements 3.13a and 3.13b respectively for overnight trips completed during
last 365 days and last 30 days. Expectedly, the share of expenditure on medical items for
health & medical trips and on shopping items for shopping trips were very high (more than
80%). For all other trips, there was no such single item with that much high share. No
remarkable differences in the item-wise share of expenditure were observed between trips
undertaken by the households from rural and urban areas.

Statement 3.13a: Item-wise share (in %) of trip expenditure for overnight trips completed during last
365 daysfor leading purposes holiday, leisure and recreation; health & medical and shopping

leading purpose
items of holidaying health & medical shopping

expenditure rural urban rural urban rural urban

1) ) (©) (4) (5) (6) ()
pa(;kage 10.1 19.0 16 3.0 0.3 0.7
accommodation 10.1 14.0 4.0 4.6 24 44
food 17.8 14.3 6.1 4.8 45 3.7
transport 28.1 329 51 51 74 5.7
shopping 26.1 15.7 1.6 1.3 82.7 84.4
recreation etc. 25 2.1 0.0 0.0 0.2 0.2
medical 25 0.6 80.0 80.4 0.6 0.1
others 2.8 14 1.6 0.8 1.9 0.9
total 100.0 100.0 100.0 100.0 100.0 100.0
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Statement 3.13b: Item-wise share (in %) of trip expenditure for overnight trips completed during last 30 days
for leading pur poses business; social; religious and pilgrimage; education & training and others

leading purpose
items of business social religious & education & others
expenditure pilgrimage training
rural urban | rura urban | rura urban | rura urban | rura urban
1) (@) (€) 4) (©) (6) () 8 9) (10) (11)
package 0.9 1.9 0.0 0.3 4.6 10.9 51 15.6 1.2 2.6
accommodation 19.8 24.5 0.6 18 9.0 11.6 11.2 15.8 4.6 10.1
food 235 18.6 13.6 13.2 19.4 18.0 231 16.2 12.2 15.1
transport 25.4 34.3 26.2 38.8 331 35.9 30.5 274 13.3 19.2
shopping 22.6 19.3 51.7 375 21.3 15.6 16.3 19.3 10.2 231
recreation etc. 0.3 0.2 0.6 1.0 9.1 5.4 0.4 0.8 0.1 1.0
medical 4.1 0.2 1.8 2.0 0.6 0.5 9.3 14 55.3 26.3
others 3.3 1.0 5.5 5.2 2.9 2.1 4.1 3.6 3.1 25
total 100.0 1000 | 100.0 100.0 | 100.0 1000 | 100.0 100.0 | 100.0  100.0

3.13.4 Expenditure for each quintile class of UMPCE on overnight trips: Statement
3.14R and 3.14U describe the average overnight trips expenditure by leading purposes and
quintile classes of UMPCE. It is observed that, more or less, the households belonging to the
higher quintile classes of UMPCE spent more on overnight trips irrespective of the leading
purpose of trip in both rural and urban areas. Pattern of spending on trips markedly differ in
urban areas compared to their rura counterparts. In genera, the average trip expenditure
incurred by households in urban areas was around twice those in rura areas. For trips with
leading purpose holidaying, leisure & recreation, for which this was more than 3 times. Only
exception was ‘others’ where average expenditure did not vary much between rural and urban

areas.,

Statement 3.14R: Average expenditure (in %) per overnight trip by quintile class of UM PCE and leading pur pose

of trip
rura
quintile class of UMPCE
] avg. exp. per

leading purpose 1 ) 3 4 . Al overnight

trip
(2008-09)

@ (@) (©) @) (©) (6) @) 8

completed during period last 365 days
holidaying, leisureand recreation 1350 1865 2578 2497 3884 2827 1214
health & medica 9176 11114 10996 13876 18707 13654 3416
shopping 6151 8921 7608 10976 11138 9689 3086
completed period last 30 days

business 1728 1377 3080 1448 4614 2809 1194
socia 603 710 819 889 1047 840 466
pilgrimage & religious activities 1287 1843 1842 2109 2676 2122 997
education & training 1428 1423 1311 1988 2037 1707 996
others 3354 1450 2333 4236 2061 2743 1912
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Statement 3.14U: Average expenditure (in %) per overnight trip by quintile class of UM PCE and leading pur pose

of trip completed

urban
quintile class of UMPCE
leading purpose avg. exp. per
1 2 3 4 5 al overnight trip
(2008-09)
@ 2 (©) 4 (©) (6 ) €S)
completed during period last 365 days
holidaying, leisureand recreation 3369 4765 5569 7393 13303 9219 5287
health & medica 13402 15893 17217 24902 38406 21437 6956
shopping 7169 11365 18025 33678 38256 22989 5491
completed period last 30 days

business 2261 2857 4978 3418 11059 6464 3586
socid 929 1101 1259 1573 2501 1586 989
pilgrimage & religious activities 2251 2501 3617 3341 5535 3715 1919
education & training 2673 1482 2744 2519 4103 3165 1995
others 2522 1349 1793 2211 6617 3154 1676

3.13.5 Thefollowing Statement 3.15 provides a comparative picture of average expenditure
(in%) and average no. of visitors per overnight trip for the periods 2008-09 and 2014-15 with
respect to different leading purposes.

Statement 3.15: Average expenditure (in ) per overnight trip and average no. of
visitors per overnight trip for each leading pur pose

rural + urban
2014-15 2008-09
average |average no.
leading purpose expenditure | of visitors average average no. of
expenditure .

per per ) visitors per

. . per overnight ) .
overnight | overnight i overnight trip

trip trip P
(€0) 2 (©) 4 (©)

holidaying, leisure & recreation 6358 231 3174 213
health & medica 15336 2.09 3918 2.13
shopping 13902 1.92 3365 1.40
business 4455 1.14 2002 1.28
socia 1068 2.18 596 2.32
pilgrimage & religious activities 2717 2.27 1301 245
education & training 2286 1.30 1337 1.32
others 2875 152 1857 1.77

3.14 Same-day trips

3.14.1 A domestic same-day trip is one that does not involve an overnight stay (i.e. duration
of more than12 hrs including 12 midnight to 5 A.M.) but fulfil other conditions of overnight
trips, irrespective of the number of hours spent on the trip.
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3.14.2 Shopping (35%) and social (34%) were the two most frequent same-day trips
undertaken by the rura households, whereas, in urban areas nearly half of such trips were for
socia purposes. (Reference: Statement 3.16). State/UT wise figures are available in Table 6,
Appendix A.

Statement 3.16: Percentage distribution of same-day trips by
leading purpose completed during last 30 days

. rural +
leading purpose rural urban urban
(D) @ @ [@

business 4.2 6.8 4.8
holidaying, leisure and recreation 13 3.2 17
socid 34.2 49.6 37.7
pilgrimage & religious activities 4.8 9.7 5.9
education & training 11 1.4 1.2
health & medical 15.7 12.0 14.8
shopping 34.7 144 30.0
others 4.1 29 3.8
all 100.0 100.0 100.0

3.15 Expenditureon same-day trips

3.15.1Statement 3.17 provides average expenditure per same-day trip, incurred by the
households in rural and urban areas, completed during last 30 days. No marked difference in
average expenditure was observed between same-day trips from rural and urban areas, except
for trips with leading purposes holidaying and shopping, where average expenditure for urban
areas were nearly double the corresponding expenditure in rural areas. Average expenditure
per same-day trip for each State/UT isgivenin Table 7, Appendix A.

Statement 3.17: Average expenditure (in ) per same-day trip completed
during last 30 daysfor each leading purpose

leading purpose sector
rural urban rural + urban
() (@) (©) 4)
business 666 773 701
holidaying, leisure and recreation 534 909 697
socid 283 498 349
pilgrimage & religious activities 389 633 482
education & training 288 415 324
health & medical 699 868 730
shopping 873 1808 977
others 232 263 238
all 576 767 620
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Tablel: Estimated number (00) of households, total no. of persons, number of households reporting overnight trip(s),
number of overnight visitor(s), number of overnight trip(s) and aver age household size separately for each State/UT

rural
estimated (00)
households total no. of number of number of number of number of
persons households | overnight | overnighttrips | overnighttrips | &verage
State/UT reporting visitors with leading | with rest of the | housenold
overnight purposes leading Size
trips medical, purposes **
holidaying and
shopping*

(1) 2 ©)] 4 (5) (6) ) (8)
Andhra Pradesh 89659 320918 33119 75880 17871 26031 3.58
Arunachal Pradesh 1927 9189 1134 1815 846 482 4.77
Assam 54793 260219 13015 30098 5149 8219 4.75
Bihar 169749 833212 53560 136040 29242 30131 4.91
Chhattisgarh 43679 191879 11976 27647 5012 8814 4.39
Delhi 1016 4300 377 666 7 309 4.23
Goa 1253 5361 268 566 238 100 4.28
Gujarat 67246 324484 20394 56492 13709 11165 4.83
Haryana 30232 157425 11825 30094 6268 8282 521
Himachal Pradesh 13641 58802 6800 15246 3514 4967 4.31
Jammu & Kashmir 15206 76493 7563 20769 5053 5328 5.03
Jharkhand 47612 242503 15633 39635 9022 9831 5.09
Karnataka 81532 354398 33004 76263 18391 23214 4.35
Kerada 43653 175036 20712 49323 19248 12787 4.01
Madhya Pradesh 104790 505383 38321 93059 20282 25543 4.82
Maharashtra 130145 590207 55142 133153 42586 30419 4.53
M anipur 3781 19085 1555 2957 907 735 5.05
Meghalaya 4980 24473 1465 3889 1394 790 491
Mizoram 1147 5171 515 888 394 244 451
Nagaland 2626 12535 752 1652 430 399 4.77
Odisha 81225 344036 33290 85078 24190 20407 4.24
Punjab 34587 163339 12431 31837 8643 7508 4.72
Rajasthan 96312 496912 42578 99469 22953 28757 5.16
Sikkim 1033 4055 338 764 220 208 3.93
Tamil Nadu 99195 352911 32639 75589 23854 21027 3.56
Telangana 50612 173948 16059 40248 7822 11413 3.44
Tripura 6650 26476 2769 5137 1684 1417 3.98
Uttar Pradesh 266300 1415734 93895 217379 47988 64753 5.32
Uttarakhand 14651 68302 5337 13928 3335 2985 4.66
West Bengal 142581 594527 56129 120255 35088 33561 4.17
A & N Idands 648 2425 240 490 233 103 3.74
Chandigarh 77 336 26 35 9 18 4.35
Dadra& N. Havdi 442 1539 103 279 85 42 3.48
Daman & Diu 135 481 34 68 29 11 357
L akshadweep 21 107 14 36 15 4 5.14
Puducherry 1088 3563 613 1383 781 139 3.27
all-India 1704225 7819765 623627 1488107 376564 400141 4.59

* for reference period of last 365 days** for reference period of last 30 days

Note: * Household was considered as reporting overnight trip if at least one trip was performed by the members(s) of the household with
leading purposes holidaying, leisure and recreation ;heath and medical; and shopping during last 365 days and/or at least one trip with
leading purposes business; social; pilgrimage & religious activities; education & training; and others during last 30 days.
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Tablel: Estimated number (00) of households, total no. of persons, number of households reporting overnight trip(s),
number of overnight visitor(s), number of overnight trip(s) and aver age household size separately for each State/UT

urban
estimated (00)
households total no. of number of number of number of number of
persons households | overnight | overnighttrips | overnighttrips | &verage
State/UT reporting visitors with leading | with rest of the | nousenold
overnight purposes leading Size
trips medical, purposes **
holidaying and
shopping*

(1) 2 3 4 (5) (6) ) (8)
Andhra Pradesh 42344 142305 17085 35262 5001 16438 3.36
Arunachal Pradesh 513 2007 333 580 229 132 391
Assam 7718 30358 2218 4968 1234 1134 3.93
Bihar 20373 98644 6797 15412 3486 3921 4.84
Chhattisgarh 11861 48007 3429 8194 1844 2103 4.05
Delhi 32259 132628 11708 30693 7594 5519 411
Goa 2388 8088 655 1374 435 324 3.39
Gujarat 53231 240213 17759 48575 10184 10168 451
Haryana 18744 82184 7633 19982 4779 5111 4.38
Himachal Pradesh 2141 6493 772 1555 416 500 3.03
Jammu & Kashmir 4854 22614 2016 5300 1320 1175 4.66
Jharkhand 14450 64272 5899 13220 5363 3196 4.45
Karnataka 60593 222307 22072 51153 10282 15301 3.67
Kerada 35971 135510 18008 44326 14638 12661 3.77
Madhya Pradesh 38588 171857 14201 34017 8401 9136 4.45
Maharashtra 113253 462803 39051 98898 28084 20585 4.09
M anipur 1685 8047 721 1320 421 327 4.77
Meghalaya 1252 5169 399 830 336 169 4.13
Mizoram 915 4214 336 545 177 182 4.61
Nagaland 1026 4796 272 650 161 140 4.68
Odisha 18016 66395 8108 19146 7062 4339 3.69
Punjab 25742 95413 8887 19738 8095 3894 371
Rajasthan 33140 151497 13375 29185 6948 9208 4.57
Sikkim 361 1124 63 144 34 42 311
Tamil Nadu 96957 320816 30467 70109 20286 20630 331
Telangana 36180 125298 9798 22321 3860 7454 3.46
Tripura 1938 6935 765 1476 508 348 3.58
Uttar Pradesh 81330 393922 27119 63111 15069 16439 4.84
Uttarakhand 5573 23589 1873 5087 1129 990 4.23
West Bengal 64646 241779 23886 50767 17300 11499 3.74
A & N Idands 442 1455 115 201 78 93 3.29
Chandigarh 1927 7485 441 1201 279 228 3.88
Dadra& N. Havdi 425 1519 91 269 83 26 357
Daman & Diu 703 2523 134 329 132 44 3.59
L akshadweep 98 497 73 190 92 5 5.1
Puducherry 2164 7527 1207 3122 1188 533 3.48
all-India 833797 3340290 297766 703250 186527 183993 4.01

* for reference period of last 365 days** for reference period of last 30 days

Note: * Household was considered as reporting overnight trip if at least one trip was performed by the members(s) of the household with
leading purposes holidaying, leisure and recreation ;heath and medical; and shopping during last 365 days and/or at least one trip with
leading purposes business; social; pilgrimage & religious activities; education & training; and others during last 30 days.
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Tablel: Estimated number (00) of households, total no. of persons, number of households reporting overnight trip(s),
number of overnight visitor(s), number of overnight trip(s) and aver age household size separately for each State/UT

rural + urban
estimated (00)
households total no. of number of number of number of number of
persons households | overnight | overnighttrips | overnighttrips | &verage
State/UT reporting visitors with leading | with rest of the | housenold
overnight purposes leading Size
trips medical, purposes **
holidaying and
shopping*

(1) 2 3 4 (5) (6) ) (8)
Andhra Pradesh 132003 463223 50204 111142 22872 42469 351
Arunachal Pradesh 2440 11196 1468 2395 1074 614 4.59
Assam 62512 290576 15233 35066 6383 9352 4.65
Bihar 190122 931856 60357 151452 32728 34052 4.9
Chhattisgarh 55541 239886 15405 35841 6855 10917 4.32
Delhi 33275 136928 12085 31359 7671 5827 4.12
Goa 3641 13449 922 1941 674 424 3.69
Gujarat 120477 564697 38154 105067 23893 21333 4.69
Haryana 48976 239608 19458 50076 11047 13393 4.89
Himachal Pradesh 15782 65295 7572 16801 3929 5467 4.14
Jammu & Kashmir 20060 99107 9579 26069 6374 6503 4.94
Jharkhand 62062 306776 21532 52855 14385 13027 4.94
Karnataka 142125 576705 55075 127416 28673 38515 4.06
Kerada 79624 310546 38721 93648 33886 25448 39
Madhya Pradesh 143378 677239 52523 127076 28683 34679 4.72
Maharashtra 243398 1053010 94194 232051 70669 51004 4.33
M anipur 5466 27132 2276 4277 1327 1062 4.96
Meghalaya 6232 29642 1865 4719 1730 959 4.76
Mizoram 2061 9385 852 1433 571 426 4.55
Nagaland 3652 17331 1024 2302 592 539 4.75
Odisha 99241 410431 41398 104224 31252 24745 4.14
Punjab 60329 258752 21318 51575 16739 11402 4.29
Rajasthan 129452 648409 55952 128654 29901 37965 5.01
Sikkim 1394 5179 401 908 254 251 3.72
Tamil Nadu 196152 673727 63106 145698 44141 41657 3.43
Telangana 86791 299246 25856 62569 11682 18867 3.45
Tripura 8588 33412 3534 6613 2192 1765 3.89
Uttar Pradesh 347630 1809655 121014 280490 63057 81192 521
Uttarakhand 20224 91891 7210 19015 4465 3975 4.54
West Bengal 207227 836306 80015 171022 52388 45060 4.04
A & N Idands 1090 3880 355 692 311 196 3.56
Chandigarh 2004 7821 467 1236 288 245 39
Dadra& N. Havdi 867 3058 194 548 168 68 3.53
Daman & Diu 838 3004 168 398 162 55 3.59
L akshadweep 118 604 86 226 107 10 511
Puducherry 3252 11090 1820 4504 1969 673 341
all-India 2538022 11160055 921393 2191357 563091 584134 4.4

* for reference period of last 365 days** for reference period of last 30 days

Note: * Household was considered as reporting overnight trip if at least one trip was performed by the members(s) of the household with
leading purposes holidaying, leisure and recreation ;heath and medical; and shopping during last 365 days and/or at least one trip with
leading purposes business; social; pilgrimage & religious activities; education & training; and others during last 30 days.
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Table 2A: Per 1000 distribution of overnight visitor-trips completed during last 365 days by purpose of trip for each State/UT
with leading pur poses holidaying, leisure & recreation, health & medical, and shopping

rural person®

visitor’s purpose estd. (00)*

State/UT no. of
holidaying, religious | education overnight
. . . hedlth & . .
business |leisureand | social & & medical shopping | others al visitor-
recreation pilgrimage | training trips
(1) (2 ©) 4 ©) (6) () (8 9 (10) (11)
Andhra Pradesh 0 104 14 0 0 473 1 408 1000 37379
Arunachal Pradesh 1 418 18 1 5 405 136 15 1000 1228
Assam 1 189 11 1 0 599 27 172 1000 11919
Bihar 0 176 47 6 0 581 7 183 1000 68175
Chhattisgarh 0 205 18 0 0 553 10 214 1000 11314
Delhi 0 755 5 0 0 211 0 29 1000 157
Goa 0 84 0 0 0 584 23 309 1000 431
Guijarat 0 249 1 0 0 429 2 319 1000 32451
Haryana 0 262 43 0 2 494 5 194 1000 14228
Himachal Pradesh 0 163 9 4 0 495 1 328 1000 7134
Jammu & Kashmir 1 231 64 0 0 406 59 240 1000 11510
Jharkhand 1 161 1 6 1 584 18 229 1000 20412
Karnataka 0 138 0 1 0 546 13 302 1000 36831
Keraa 0 132 15 0 0 503 1 349 1000 36228
Madhya Pradesh 1 184 13 2 1 498 16 285 1000 45600
Maharashtra 1 420 14 2 0 341 10 212 1000 91421
Manipur 4 204 1 9 0 361 177 244 1000 1753
Meghaaya 1 224 151 24 0 250 20 262 1000 3046
Mizoram 2 96 7 0 0 397 381 116 1000 622
Nagaland 0 231 9 0 1 310 286 163 1000 980
Odisha 0 310 73 1 0 346 5 266 1000 57183
Punjab 0 412 10 4 0 456 3 115 1000 19864
Rajasthan 0 122 3 0 0 483 3 388 1000 49501
Sikkim 0 267 19 0 0 339 40 336 1000 455
Tamil Nadu 0 258 14 0 0 494 6 228 1000 455901
Telangana 0 139 1 8 0 568 1 284 1000 17073
Tripura 0 168 52 1 0 574 9 195 1000 3036
Uttar Pradesh 1 208 42 2 0 466 3 278 1000 108858
Uttarakhand 0 435 82 0 2 359 10 111 1000 8203
West Bengal 0 156 25 0 0 633 4 183 1000 57586
A & N Idands 0 165 39 0 0 549 40 207 1000 409
Chandigarh 0 989 0 0 0 10 0 0 1000 12
Dadra& N. Haveli 0 43 0 0 0 636 0 321 1000 197
Daman & Diu 0 421 0 0 0 331 0 248 1000 52
Lakshadweep 0 40 0 0 0 469 59 432 1000 34
Puducherry 0 836 14 0 0 116 1 33 1000 1643
all-India 0 226 26 2 0 479 9 259 1000 802518
estd. no. of visitor-
trips (00) (last 365 203 181452 20499 1342 229 384266 7044 207482 | 802518 XX
days)
*|ast 365 days
@ includes Transgender
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Table 2A: Per 1000 distribution of overnight visitor-trips completed during last 365 days by purpose of trip for each State/UT
with leading pur poses holidaying, leisure & recreation, health & medical, and shopping

urban person®
visitor’s purpose estd. (00)*
StateUT holidaying, religious | education | hedlth Ovne(:'n?;ht
business |leisure and | socia & & & shopping | others al .. .
. A . ) visitor-trips
recreation pilgrimage | training | medical
(1) 2 (©) Q) ©) (6) @) (8 9) (10) (11)

Andhra Pradesh 1 287 17 0 0 3% 12 289 1000 10287
Arunacha Pradesh 4 587 30 3 0 282 89 5 1000 386
Assam 0 452 26 0 0 380 41 100 1000 2920
Bihar 1 396 62 7 3 391 11 130 1000 8437
Chhattisgarh 1 555 10 0 0 192 7 164 1000 4431
Delhi 0 745 181 21 0 47 3 3 1000 20333
Goa 0 317 0 0 0 535 34 114 1000 731
Guijarat 0 821 3 0 0 113 3 60 1000 29326
Haryana 0 632 5 0 0 281 8 74 1000 10942
Himachal Pradesh 0 517 7 2 0 280 11 183 1000 791
Jammu & Kashmir 0 467 49 0 0 306 33 144 1000 3378
Jharkhand 0 583 18 1 0 268 1 128 1000 9959
Karnataka 0 620 2 6 0 241 11 121 1000 23449
Kerala 1 285 11 1 0 401 8 294 1000 28697
Madhya Pradesh 0 480 16 3 0 342 8 150 1000 17893
Maharashtra 0 787 7 3 0 123 8 71 1000 67871
Manipur 0 242 0 0 0 369 141 248 1000 815
Meghaaya 0 510 55 2 1 247 75 111 1000 670
Mizoram 0 303 1 1 2 420 177 96 1000 317
Nagaand 0 330 7 0 0 344 231 88 1000 410
Odisha 0 604 27 2 0 204 4 159 1000 14576
Punjab 1 785 8 1 0 159 3 43 1000 15482
Rajasthan 0 519 3 0 0 265 6 207 1000 14458
Sikkim 0 453 12 0 0 264 1 270 1000 85
Tamil Nadu 0 424 13 0 0 355 11 197 1000 42068
Telangana 0 527 5 6 0 270 1 191 1000 8999
Tripura 0 197 26 0 0 538 2 238 1000 953
Uttar Pradesh 0 461 17 1 0 334 7 181 1000 34981
Uttarakhand 0 684 33 0 0 212 4 67 1000 2843
West Bengal 0 645 7 1 0 292 4 50 1000 34675
A & N Isands 0 142 58 0 1 643 12 144 1000 136
Chandigarh 0 896 5 0 0 24 75 0 1000 756
Dadra& N. Haveli 0 430 0 0 0 413 0 156 1000 221
Daman & Diu 21 271 0 0 0 477 21 211 1000 287
Lakshadweep 0 100 10 0 0 408 99 383 1000 205
Puducherry 0 783 7 1 0 158 4 47 1000 2733
all-India 0 589 20 3 0 250 9 129 1000 415502
estd. no. of visitor-
trips (00) (last 365 93 244753 8301 1095 33 103883 3685 53659 | 415502 XXX
days)

*|ast 365 days

@ includes Transgender
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Table 2A: Per 1000 distribution of overnight visitor-trips completed during last 365 days by purpose of trip for each State/UT with
leading purposes holidaying, leisure & recreation, health & medical, and shopping

rura + urban person®
visitor’s purpose estd. (00)*
StateUT holidaying, religious | education | hedth Ovne(:'nf;ht
business |leisureand | socid & & & shopping | others all - .
. A . ) visitor-trips
recreation pilgrimage | training | medical
(1) 2 ) (4 ®) (6) @) (8 9 (10) (11)
Andhra Pradesh 0 143 15 0 0 456 4 382 1000 47666
Arunachal Pradesh 2 459 21 1 4 375 125 13 1000 1614
Assam 1 241 14 1 0 556 30 158 1000 14838
Bihar 0 201 48 6 1 560 7 177 1000 76612
Chhattisgarh 0 303 16 0 0 451 29 200 1000 15745
Delhi 0 745 180 21 0 48 3 3 1000 20491
Goa 0 231 0 0 0 553 30 186 1000 1162
Gujarat 0 521 2 0 0 279 3 196 1000 61777
Haryana 0 423 26 0 1 402 6 142 1000 25170
Himachal Pradesh 0 198 9 3 0 473 2 314 1000 7925
Jammu & Kashmir 0 284 60 0 0 383 53 218 1000 14889
Jharkhand 0 299 7 4 1 480 13 196 1000 30371
Karnataka 0 325 1 3 0 428 12 231 1000 60280
Kerda 1 200 13 0 0 458 4 325 1000 64925
Madhya Pradesh 1 268 14 2 1 454 14 247 1000 63493
Maharashtra 0 577 11 2 0 248 9 152 1000 159293
Manipur 2 216 1 6 0 364 166 245 1000 2568
Meghalaya 0 275 133 20 0 249 87 234 1000 3715
Mizoram 1 166 5 0 1 405 312 109 1000 938
Nagaland 0 260 8 0 1 320 270 141 1000 1391
Odisha 0 369 64 1 0 317 4 244 1000 71758
Punjab 1 575 9 3 0 326 3 84 1000 35347
Rajasthan 0 212 3 0 0 434 3 347 1000 63959
Sikkim 0 297 18 0 0 327 34 325 1000 540
Tamil Nadu 0 338 13 0 0 427 8 213 1000 87660
Telangana 0 273 2 7 0 465 1 252 1000 26072
Tripura 0 175 46 1 0 566 7 205 1000 3989
Uttar Pradesh 0 269 36 1 0 434 4 255 1000 143840
Uttarakhand 0 499 70 0 1 321 9 100 1000 11046
West Bengal 0 340 18 1 0 505 4 133 1000 92260
A & N Idands 0 159 44 0 0 573 33 191 1000 546
Chandigarh 0 897 5 0 0 24 74 0 1000 769
Dadra& N. Haveli 0 248 0 0 0 518 0 234 1000 418
Daman & Diu 17 294 0 0 0 455 17 217 1000 340
Lakshadweep 0 92 8 0 0 417 93 390 1000 239
Puducherry 0 803 10 0 0 142 3 42 1000 4376
all-India 0 350 24 2 0 401 9 214 1000 1218019
estd. no. of visitor-
trips (00) (Iast 365 296 426205 28800 2437 262 488149 10729 261141 | 1218019 XXX
days)
*|ast 365 days
@ includes Transgender
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Table 2B: Per 1000 distribution of overnight visitor-trips completed during last 30 days by purpose of trip for each State/UT
with leading pur poses business, social, religious & pilgrimage, education & training and others

$

rural person
visitor’s purpose estd. (00)*
State/UT no. of
holidaying, religious | education | hedth overnight
business |leisureand | socia & & & shopping | others all visitor-
recrestion pilgrimage | training | medica trips
1) @) ©) 4 (©) (6) (M () 9 (10) (11)
Andhra Pradesh 14 1 815 155 8 0 0 7 1000 52554
Arunachal Pradesh 118 4 461 98 104 27 13 176 1000 705
Assam 10 3 945 9 4 9 0 20 1000 18455
Bihar 7 9 879 49 5 13 0 38 1000 75463
Chhattisgarh 5 2 917 37 13 6 0 20 1000 17775
Delhi 0 59 865 76 0 0 0 0 1000 523
Goa 8 0 640 345 6 0 0 1 1000 227
Guijarat 2 1 879 88 2 0 0 28 1000 29373
Haryana 2 2 937 39 8 1 0 11 1000 19038
Himachal Pradesh 15 4 941 22 4 1 0 12 1000 9752
Jammu & Kashmir 10 8 912 57 4 3 1 7 1000 13203
Jharkhand 4 2 944 20 8 0 0 23 1000 23015
Karnataka 5 2 749 214 5 1 0 24 1000 47691
Keraa 11 1 863 79 10 1 0 36 1000 26414
Madhya Pradesh 4 2 934 42 2 2 0 14 1000 56920
Maharashtra 9 4 861 104 4 2 1 16 1000 60841
Manipur 45 5 748 104 36 13 6 45 1000 1242
Meghaaya 41 0 640 87 18 54 6 154 1000 1684
Mizoram 45 0 733 118 6 0 4 95 1000 338
Nagaland 96 4 729 35 21 5 5 104 1000 715
Odisha 6 2 937 40 2 1 0 11 1000 44114
Punjab 12 1 775 171 3 3 0 35 1000 16319
Rajasthan 11 0 885 64 4 0 0 36 1000 60302
Sikkim 13 4 869 84 8 5 1 15 1000 392
Tamil Nadu 9 0 778 194 4 1 0 15 1000 44425
Telangana 1 2 930 65 1 0 0 2 1000 28005
Tripura 0 0 944 20 5 5 0 27 1000 2553
Uttar Pradesh 9 6 908 34 5 3 0 34 1000 128747
Uttarakhand 16 8 807 149 6 1 0 12 1000 6632
West Bengal 12 4 920 22 6 5 0 31 1000 74662
A & N Idands 34 0 832 a4 9 0 0 80 1000 173
Chandigarh 0 9 939 39 0 0 0 13 1000 23
Dadra& N. Haveli 0 0 993 0 2 0 0 5 1000 113
Daman & Diu a4 0 925 31 0 0 0 0 1000 24
Lakshadweep 0 0 617 13 132 0 0 237 1000 7
Puducherry 2 0 591 380 27 0 0 0 1000 312
all-India 9 3 880 75 5 3 0 24 1000 862730
estd. no. of visitor-
trips (00) (last 30 7383 2907 759386 64962 4376 2710 127 20880 | 862730 XXX
days)
*|ast 30 days

#includes transgender
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Table 2B: Per 1000 distribution of overnight visitor-trips completed during last 30 days by purpose of trip for each State/UT
with leading pur poses business, social, religious & pilgrimage, education & training and others

urban person®
visitor’s purpose estd. (00)*
State/lUT no. of
holidaying, religious | education | hedth overnight
business |leisureand | socid & & & shopping | others all visitor-
recregtion pilgrimage | training | medica trips
€ 0] ©) 4 ©) (6) (M (8 9 (10) (11)

Andhra Pradesh 8 1 852 109 4 0 0 26 1000 30194
Arunachal Pradesh 82 6 569 76 45 3 5 215 1000 218
Assam 22 3 926 19 13 1 0 16 1000 2301
Bihar 53 8 769 74 45 9 0 42 1000 7767
Chhattisgarh 23 11 924 24 5 1 0 13 1000 4680
Delhi 5 132 691 86 2 0 2 82 1000 11177
Goa 3 4 552 374 4 1 0 61 1000 710
Gujarat 17 0 890 86 2 0 0 6 1000 23627
Haryana 2 1 842 80 10 3 0 62 1000 11815
Himachal Pradesh 18 0 969 5 6 0 0 1 1000 931
Jammu & Kashmir 19 9 823 108 4 4 0 34 1000 2612
Jharkhand 8 3 900 46 23 0 0 20 1000 6336
Karnataka 21 1 742 218 7 0 0 11 1000 32221
Kerada 27 1 854 87 8 0 0 22 1000 27604
Madhya Pradesh 11 4 925 36 6 2 0 17 1000 19864
Maharashtra 17 3 800 161 6 0 0 13 1000 45888
Manipur 74 4 722 135 26 7 1 31 1000 523
Meghalaya 57 0 755 45 61 6 0 76 | 1000 330
Mizoram 46 0 760 134 11 2 3 43 1000 244
Nagaland 68 0 725 11 39 8 4 145 1000 266
Odisha 10 4 879 69 5 0 0 33 1000 8647
Punjab 14 17 809 136 7 1 0 16 1000 7949
Rajasthan 15 4 878 75 10 0 0 19 1000 18276
Sikkim 113 0 813 30 2 0 1 42 1000 78
Tamil Nadu 10 0 765 205 3 1 0 16 1000 44072
Telangana 2 6 880 83 12 1 0 15 1000 15472
Tripura 5 4 953 7 0 0 0 32 1000 638
Uttar Pradesh 11 11 879 62 10 1 0 25 1000 33956
Uttarakhand 8 3 885 100 3 0 0 2 1000 2593
West Bengal 28 6 896 40 5 0 0 24 1000 22401
A & N Islands 357 3 576 20 12 0 0 33 1000 124
Chandigarh 1 38 854 90 2 0 0 15 1000 560
Dadra& N. Haveli 0 0 990 10 0 0 0 0 1000 76
Daman & Diu 20 0 980 0 0 0 0 0 1000 71
L akshadweep 0 0 680 182 15 0 0 123 1000 10
Puducherry 12 0 695 282 0 0 0 10 1000 1179
all-India 15 7 834 113 7 1 0 22 1000 385411
estd. no. of visitor-
trips (00) (last 30 5958 2870 321465 43489 2883 291 41 8413 | 385411 XXX
days)

*|ast 30 days

$includes transgender
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Table 2B: Per 1000 distribution of overnight visitor-trips completed during last 30 days by purpose of trip for each State/UT
with leading pur poses business, social, religious & pilgrimage, education & training and others

$

rural + urban person
visitor’s purpose estd.
State/UT (00)* no.
holidaying, religious | education | hedth overor:i ght
business |leisureand | social & & & shopping | others all visitor-
recreation pilgrimage | training | medica trips
@) @) 3 4 ©) (6) ™ ) 9 (10) (11)
Andhra Pradesh 12 1 829 138 6 0 0 14 1000 82747
Arunachal Pradesh 109 4 486 93 20 22 11 185 1000 923
Assam 11 3 943 11 5 8 0 20 1000 20755
Bihar 11 9 869 52 9 12 0 38 1000 83230
Chhattisgarh 9 4 919 34 11 5 0 19 1000 22456
Delhi 5 128 699 86 2 0 2 78 1000 11700
Goa 4 3 573 367 5 1 0 46 1000 937
Guijarat 9 0 884 87 2 0 0 18 1000 53001
Haryana 2 2 900 55 9 2 0 30 1000 30853
Himachal Pradesh 15 4 944 21 4 1 0 11 1000 10683
Jammu & Kashmir 11 8 897 65 4 3 0 11 1000 15815
Jharkhand 5 2 934 25 11 0 0 22 1000 29351
Karnataka 11 2 746 216 6 0 0 19 1000 79912
Keraa 19 1 858 83 9 0 0 28 1000 54018
Madhya Pradesh 5 2 932 40 3 2 0 14 1000 76784
Maharashtra 12 4 834 128 5 1 0 14 1000 106728
Manipur 54 4 740 113 33 11 4 41 1000 1766
Meghaaya 43 0 659 80 25 46 5 141 1000 2013
Mizoram 46 0 745 125 8 1 4 73 1000 582
Nagaand 88 3 728 28 26 6 5 115 1000 982
QOdisha 7 3 927 45 3 1 0 15 1000 52760
Punjab 12 6 786 160 4 3 0 29 1000 24269
Rajasthan 12 1 883 66 5 0 0 32 1000 78578
Sikkim 30 3 860 75 7 5 1 20 1000 470
Tamil Nadu 9 0 771 199 4 1 0 15 1000 88497
Telangana 1 4 912 72 5 0 0 7 1000 43477
Tripura 1 1 946 17 4 4 0 28 1000 3191
Uttar Pradesh 10 7 902 40 6 3 0 32 1000 162703
Uttarakhand 14 6 829 136 5 0 0 9 1000 9226
West Bengal 16 5 914 26 6 4 0 29 1000 97062
A & N ldlands 169 1 725 34 10 0 0 61 1000 297
Chandigarh 1 37 858 88 1 0 0 15 1000 584
Dadra& N. Haveli 0 0 992 4 1 0 0 3 1000 188
Daman & Diu 26 0 966 8 0 0 0 0 1000 95
Lakshadweep 0 0 654 112 64 0 0 171 1000 17
Puducherry 10 0 673 303 6 0 0 8 1000 1491
all-India 11 5 866 87 6 2 0 23 1000 | 1248141
estd. no. of visitor-
trips (00) (last 30 13341 5777 1080851 108451 7259 3000 168 29293 | 1248141 XXX
days)
*|ast 30 days
$includes transgender
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Table 3: Estimated (00) number of overnight trips by leading purpose for each State/lUT

rural
leading purpose
completed during last 365 days completed during last 30 days
State/UT holidaying, | 1 g _jalnd. . religious& | education
leisure and ) shopping | n.r.) business | socid o - others al
. medical pilgrimage & training
recreation
@) @ €) 0) (5) 6) ) ® © (10) (11)
Andhra Pradesh 1694 16124 52 17871 682 22022 2688 395 244 26031
Arunachal Pradesh 390 331 124 846 80 189 53 50 110 482
Assam 926 4059 164 5149 175 7556 114 63 310 8219
Bihar 6963 21978 302 29242 435 26312 1590 178 1617 30131
Chhattisgarh 1051 3930 31 5012 90 8054 337 194 139 8814
Delhi 58 19 0 77 0 296 13 0 0 309
Goa 18 216 4 238 2 66 32 1 0 100
Gujarat 3309 10374 27 13709 63 10188 840 56 18 11165
Haryana 2055 4190 23 6268 44 7643 368 101 127 8282
Himachal Pradesh 517 2991 6 3514 111 4564 161 39 93 4967
Jammu & Kashmir 1200 3520 334 5053 121 4792 295 39 80 5328
Jharkhand 1861 6963 197 9022 93 8998 270 146 325 9831
Karnataka 2920 15285 186 18391 254 17885 4695 226 154 23214
Kerda 2435 16777 36 19248 295 10228 1148 273 843 12787
Madhya Pradesh 3935 16027 321 20282 184 23470 1303 116 471 25543
Maharashtra 17221 24908 457 42586 504 25589 3575 235 515 30419
Manipur 221 504 182 907 52 527 89 35 34 735
Meghalaya 560 676 158 1394 69 454 74 25 169 790
Mizoram 37 190 167 394 15 165 32 2 30 244
Nagaland 96 185 149 430 63 260 17 13 46 399
Odisha 8000 16028 162 24190 236 19092 805 92 182 20407
Punjab 3094 5538 12 8643 187 5781 1312 31 197 7508
Rajasthan 2991 19874 88 22953 655 25582 1800 211 510 28757
Sikkim 64 147 9 220 4 180 16 3 5 208
Tamil Nadu 5205 18442 208 23854 381 16248 3872 183 343 21027
Telangana 1048 6765 9 7822 18 10353 991 12 39 11413
Tripura 250 1415 19 1684 0 1334 18 12 52 1417
Uttar Pradesh 10732 37074 181 47988 1147 58067 2613 636 2290 64753
Uttarakhand 1251 2035 49 3335 98 2436 356 42 53 2985
West Bengal 4771 30192 125 35088 877 30379 837 435 1033 33561
A & N Islands 19 200 14 233 6 76 6 2 13 103
Chandigarh 9 0 0 9 0 17 1 0 0 18
Dadra& N. Haveli 7 78 0 85 0 42 0 0 0 42
Daman & Diu 14 16 0 29 1 9 1 0 0 11
L akshadweep 1 12 2 15 0 3 0 1 1 4
Puducherry 605 175 1 781 1 83 47 8 0 139
all-India 85529 287238 3797 376564 6939 348939 30368 3853 10042 400141
fss' (rg)('))‘)f visitor- 190684 604844 6989 802518 8191 766823 66277 5321 16118 862730
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Appendix A

Table 3: Estimated (00) number of overnight trips by leading purpose for each State/lUT

urban
leading purpose
completed during last 365 days completed during last 30 days
State/UT holidaying, | 1 g _jalnd. . religious& | education
leisure and ) shopping | n.r.) business | socia o - others al
. medical pilgrimage & training
recreation
@) @ €) @ () 6) ©) ® ©) (10) (11)
Andhra Pradesh 1306 3631 64 5001 239 14084 1442 110 563 16438
Arunachal Pradesh 125 77 27 229 16 67 9 8 32 132
Assam 543 650 41 1234 43 1009 30 28 24 1134
Bihar 1435 1976 74 3486 410 2730 255 342 185 3921
Chhattisgarh 1061 687 96 1844 106 1891 58 23 26 2103
Delhi 7045 512 38 7594 37 4209 509 19 744 5519
Goa 103 323 9 435 2 150 134 3 35 324
Gujarat 7834 2291 58 10184 385 8686 955 38 105 10168
Haryana 3034 1682 63 4779 20 4516 381 97 96 5111
Himachal Pradesh 221 191 4 416 9 482 2 6 1 500
Jammu & Kashmir 590 688 43 1320 47 937 137 9 45 1175
Jharkhand 3619 1733 12 5363 51 2893 90 94 68 3196
Karnataka 6296 3848 137 10282 618 11694 2659 235 96 15301
Kerda 4078 10442 118 14638 740 10087 1170 223 442 12661
Madhya Pradesh 4265 4030 106 8401 213 8204 357 80 282 9136
Maharashtra 21409 6561 114 28084 739 16593 2856 199 198 20585
Manipur 119 230 71 421 36 224 40 11 15 327
Meghalaya 192 118 26 336 18 113 8 17 13 169
Mizoram 48 94 35 177 11 133 26 3 9 182
Nagaland 53 68 40 161 16 90 3 10 21 140
Odisha 4758 2265 39 7062 85 3790 229 31 204 4339
Punjab 6502 1573 20 8095 112 3110 567 33 71 3894
Rajasthan 3693 3219 36 6948 258 8058 569 165 158 9208
Sikkim 14 19 0 34 9 30 2 0 2 42
Tamil Nadu 7667 12434 185 20286 386 16267 3317 146 514 20630
Telangana 2027 1829 3 3860 34 6540 531 180 168 7454
Tripura 116 392 1 508 3 329 3 0 12 348
Uttar Pradesh 6353 8525 191 15069 334 14511 928 306 360 16439
Uttarakhand 717 405 7 1129 21 864 96 7 3 990
West Bengal 9259 8001 40 17300 629 9965 558 114 234 11499
A & N Islands 7 70 1 78 44 43 2 1 3 93
Chandigarh 238 13 28 279 1 190 28 1 8 228
Dadra& N. Haveli 32 51 0 83 0 26 0 0 0 26
Daman & Diu 28 98 6 132 1 43 0 0 0 44
L akshadweep 11 64 17 92 0 3 1 0 1 5
Puducherry 814 365 9 1188 14 372 139 0 8 533
all-India 105611 79156 1760 186527 5683 152930 18091 2538 4750 183993
;?ss. (rg’('))‘)f visitor- 251392 160417 3692 415502 6233 326098 43718 3018 6344 385411
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Table4: Percentage of single female member overnight trip among all single member overnight trips

completed during last 365 days with completed during last 30 days with
leading purposes holidaying, leisure and leading purposes business, social,
State/UT recreation, health & medical and shopping | religious & pilgrimage, education &
training and others
rural urban rural + urban rural urban rura + urban
(1) @ €) @ Gl ©® O
Andhra Pradesh 51 58 53 48 38 14
Arunachal Pradesh 21 8 19 20 13 18
Assam 16 33 21 26 41 29
Bihar 11 25 13 13 10 13
Chhattisgarh 29 10 21 28 25 27
Delhi 0 10 10 1 7 6
Goa 68 30 38 48 54 53
Guijarat 34 24 29 44 27 35
Haryana 18 10 13 26 23 25
Himachal Pradesh 47 29 43 48 35 46
Jammu & Kashmir 24 23 24 27 23 26
Jharkhand 28 20 23 23 13 20
Karnataka 43 19 33 37 36 37
Keraa 67 47 58 51 50 51
Madhya Pradesh 42 32 38 22 23 22
Maharashtra 39 28 34 36 22 31
Manipur 13 22 16 37 35 36
Meghaaya 14 36 19 13 14 13
Mizoram 31 34 32 22 35 27
Nagaland 13 64 26 13 24 16
Odisha 34 29 32 34 21 31
Punjab 37 76 66 37 23 32
Rajasthan 23 21 22 30 20 27
Sikkim 15 11 15 37 22 34
Tamil Nadu 57 53 55 55 38 46
Telangana 66 53 60 47 37 41
Tripura 28 50 33 48 48 48
Uttar Pradesh 26 31 27 19 22 20
Uttarakhand 14 31 21 9 10 9
West Bengal 55 46 52 43 39 41
A & N Idands 51 60 53 29 25 27
Chandigarh 2 27 24 88 20 29
Dadra& N. Haveli 27 57 37 17 20 18
Daman & Diu 44 41 41 48 43 43
Lakshadweep 22 4 6 33 2 15
Puducherry 33 42 37 35 50 47
all-India 41 37 40 32 30 31
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Table5: Average expenditure (in %) per overnight trip for each leading purpose
rural
leading purpose
holidaying, | health & | shopping | business | socia |pilgrimaleducation &| others
State/lUT leisure and medical ge & training
recreation religious
activities
() 2 (©) (4) (©) (6) @) ) 9
Andhra Pradesh 1718 15169 4848 5070 449 1868 843 960
Arunachal Pradesh 9429 10268 12946 11284 7009 5499 6363 6546
Assam 5485 6710 6230 1550 1039 1398 2472 3348
Bihar 2518 6616 16400 2007 1322 2797 942 2299
Chhattisgarh 4523 12907 6369 2854 626 2217 950 1975
Delhi 10222 5798 0 0 1729 6184 0 0
Goa 10756 11261 9724 226 1148 1489 7050 550
Gujarat 4699 14557 5151 1232 754 2661 815 858
Haryana 3546 18728 5298 2534 1235 4007 5270 1489
Himachal Pradesh 11151 14449 6706 5110 918 2113 1973 1585
Jammu & Kashmir 4141 6365 9293 1480 1430 1899 3262 2078
Jharkhand 1965 8950 2168 653 706 1560 880 1952
Karnataka 5771 14763 5600 2273 852 2560 1801 1190
Kerda 5330 15047 68609 2708 772 2247 1666 1797
Madhya Pradesh 2290 9175 9109 953 766 2561 806 2073
Maharashtra 2159 16498 5650 820 1039 1993 1352 11967
Manipur 8543 9472 10372 12131 2424 3769 4281 5573
Meghalaya 2459 3756 8555 3391 1859 1674 1759 3449
Mizoram 6260 7857 8525 4431 2023 2661 5492 3408
Nagaland 5100 7679 11737 3823 2505 1347 2725 2445
Odisha 1548 8607 16004 1461 857 2439 986 2041
Punjab 1902 29786 4976 967 1104 1551 1708 3564
Rajasthan 2566 13653 16237 945 977 2465 1598 926
Sikkim 8259 11754 12134 1955 1776 4418 3852 4908
Tamil Nadu 1844 12980 3707 9390 808 1611 2515 1471
Telangana 2542 15631 9811 156 753 2064 2546 501
Tripura 1066 5810 4835 1800 615 1160 846 1394
Uttar Pradesh 1865 17192 7315 1474 678 1527 1684 2308
Uttarakhand 4575 9998 13314 1216 2064 3938 1310 1124
West Bengal 4853 14907 17967 339 459 840 1952 2885
A & N Islands 1781 20972 3224 14767 2319 3863 1138 6736
Chandigarh 4229 11116 0 0 914 1673 0 571
Dadra& N. Haveli 3846 6124 0 0 754 0 630 0
Daman & Diu 5907 25881 0 3102 817 645 0 0
Lakshadweep 34373 34571 34509 0 5792 3540 400 882
Puducherry 2762 10195 5710 1250 727 1199 2690 0
all-India 2827 13654 9689 2809 840 2122 1707 2743
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Table5: Average expenditure (in %) per overnight trip for each leading purpose
urban
leading purpose
holidaying, | health & | shopping | business | socia |pilgrimaleducation &| others
State/UT leisure and medical ge& training
recreation religious
activities
©) (@) (©) (4) (©) (6) @) ) 9
Andhra Pradesh 5396 27472 123095 4025 1241 4726 1762 1790
Arunachal Pradesh 14451 13040 13999 23345 12810 7484 17195 8023
Assam 20375 36460 9852 4239 2069 2725 17065 7751
Bihar 5469 11372 7997 5527 1315 3101 1981 1714
Chhattisgarh 6850 17477 34136 3393 1194 3196 1991 2785
Delhi 10121 13547 32728 14247 2759 4450 4117 2397
Goa 13415 15930 40273 1993 3520 2820 2800 9457
Gujarat 12414 20027 8746 5327 1525 3716 5513 234
Haryana 9135 26923 10161 8043 2080 5730 1523 3817
Himachal Pradesh 8265 18278 22297 1115 2101 2298 2171 4325
Jammu & Kashmir 7186 10623 8568 4520 1299 2155 3399 6127
Jharkhand 3703 17698 1404 1360 1117 4117 1402 1209
Karnataka 11913 20229 17873 4360 1905 3094 5553 3022
Kerda 11297 18686 83722 19971 1202 3719 3223 5717
Madhya Pradesh 6423 15925 7169 1861 1255 4235 1227 1834
Maharashtra 10199 24043 14859 5195 2323 5015 3422 1824
Manipur 5639 15257 11076 13688 2166 4756 10628 4553
Meghalaya 13698 17524 32106 10553 7338 4798 5702 11574
Mizoram 6324 29803 20567 6978 3078 2518 14531 7805
Nagaland 9494 23709 12962 6958 3383 11638 6686 7120
Odisha 2821 13753 8392 2832 942 3281 4138 1396
Punjab 3907 37588 9239 1764 2284 1780 2838 5640
Rajasthan 8353 23732 6351 5438 1661 4135 2040 11043
Sikkim 35508 28921 0 14023 2164 22250 17833 21788
Tamil Nadu 6890 23981 10233 3252 1258 2862 2007 967
Telangana 9777 24270 18032 4657 1404 5675 2272 2587
Tripura 13951 16626 18100 377 844 3595 0 1265
Uttar Pradesh 9352 22563 9518 1755 1452 2634 2062 5828
Uttarakhand 6057 29341 10617 1675 2512 4592 1424 5178
West Bengal 14349 19684 2612 4726 1183 2640 7326 2288
A & N Islands 51713 45477 9645 508 4651 10893 17830 2101
Chandigarh 23157 21173 50820 1400 3558 1584 1226 2317
Dadra& N. Haveli 7518 8290 0 0 1436 1850 0 0
Daman & Diu 8137 14487 10485 250 2621 0 0 0
Lakshadweep 15987 29494 36686 0 3332 1359 7330 846
Puducherry 3655 8481 19782 1548 1719 2814 0 2690
all-India 9219 21437 22989 6464 1586 3715 3165 3154
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Table5: Average expenditure (in %) per overnight trip for each leading purpose
rural +urban
leading purpose
holidaying, health & | shopping | business | social |pilgrima|education & | others
State/UT leisure and medical ge& training
recreation religious
activities
D (@) (©) 4) (©) (6) () ) 9)
Andhra Pradesh 3319 17430 69963 4799 758 2866 1042 1539
Arunachal Pradesh 10648 10791 13131 13257 8523 5793 7882 6883
Assam 10988 10817 6955 2083 1160 1672 6908 3660
Bihar 3022 7009 14740 3715 1322 2839 1625 2239
Chhattisgarh 5692 13587 27391 3146 734 2361 1061 2102
Delhi 10122 13267 32728 14247 2691 4494 4117 2397
Goa 13026 14055 30575 1199 2794 2565 3543 9417
Gujarat 10123 15546 7621 4751 1109 3222 2702 325
Haryana 6878 21075 8856 4250 1549 4884 3436 2495
Himachal Pradesh 10286 14679 12684 4819 1031 2115 1999 1616
Jammu & Kashmir 5144 7061 9211 2333 1409 1980 3287 3533
Jharkhand 3113 10694 2125 903 806 2198 1086 1824
Karnataka 9967 15862 10814 3753 1268 2753 3716 1894
Kerda 9066 16443 80185 15050 986 2989 2366 3147
Madhya Pradesh 4440 10532 8628 1440 892 2921 978 1983
Maharashtra 6615 18071 7491 3422 1544 3335 2300 9155
Manipur 7525 11287 10570 12770 2347 4078 5860 5262
Meghalaya 5325 5802 11889 4890 2948 1986 3367 4041
Mizoram 6296 15140 10606 5472 2494 2596 10711 4474
Nagaland 6658 11999 11997 4450 2730 2823 4520 3926
Odisha 2023 9244 14533 1824 871 2626 1777 1701
Punjab 3261 31512 7654 1266 1517 1620 2295 4115
Rajasthan 5764 15058 13340 2214 1141 2866 1793 3322
Sikkim 13215 13752 12134 9948 1831 6105 4470 10167
Tamil Nadu 4849 17410 6785 6301 1033 2188 2290 1168
Telangana 7311 17470 12122 3080 1005 3324 2290 2196
Tripura 5150 8155 5220 576 660 1504 846 1369
Uttar Pradesh 4649 18196 8445 1537 833 1817 1806 2787
Uttarakhand 5115 13211 12987 1297 2181 4076 1326 1341
West Bengal 11120 15908 14225 3952 638 1560 3069 2775
A & N Idlands 14486 27328 3636 2176 3162 5317 7836 5782
Chandigarh 22444 21072 50820 1400 3344 1586 1226 2255
Dadra& N. Haveli 6873 6978 0 0 1015 1850 630 0
Daman & Diu 7405 16045 10485 1476 2306 645 0 0
Lakshadweep 17425 30311 36498 0 4468 1562 1358 861
Puducherry 3274 9036 18067 1537 1537 2406 2690 2690
all-India 6358 15336 13902 4455 1068 2717 2286 2875
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Table6: Estimated (00) number of same-day trips by leading pur pose completed during last 30 daysfor each State/UT

rural
leading purpose
business | holidaying, | social | pilgrimage & | education | health & |shopping| others
State/UT leisure gnd religi_o_us & training | medical al
recreation activities
(@) (@) (©) (4) (©) (6) () (8) (9 | (10
Andhra Pradesh 4890 692 54006 5970 724 15239 22121 7949 | 111592
Arunachal Pradesh 68 18 230 34 16 84 196 74 720
Assam 3713 276 15343 668 283 2518 11077 2345 36223
Bihar 2413 2432 15146 2618 1916 20140 47502 926 93094
Chhattisgarh 1313 719 10476 466 699 2511 7714 1141 25039
Delhi 6 56 817 11 2 75 184 0 1150
Goa 2 1 265 92 1 e 188 1 626
Gujarat 2061 963 37949 4904 917 7992 53260 390 | 108436
Haryana 1413 252 8900 398 294 4863 8696 433 25248
Himachal Pradesh 374 223 4216 235 237 2653 4574 314 12827
Jammu & Kashmir 2388 392 9427 898 512 4316 3677 164 21774
Jharkhand 4580 1010 10183 1262 915 5208 24197 2364 49719
Karnataka 2125 788 33192 11181 1063 14470 44438 3976 | 111232
Kerda 2553 2062 29624 3898 1181 20914 10289 3570 74091
Madhya Pradesh 4169 1258 24853 3019 863 12568 81485 6790 | 135003
Maharashtra 5290 1682 34715 6162 1525 18655 46767 4793 | 119587
Manipur 210 71 1167 209 45 106 1203 50 3060
Meghalaya 163 0 434 149 17 291 463 96 1613
Mizoram 18 0 188 2 3 6 61 18 294
Nagaland 227 97 958 25 93 112 248 223 1983
Odisha 3731 1242 31560 4119 420 18732 43567 1701 | 105073
Punjab 1419 720 15899 2014 111 7458 8815 1005 37440
Rajasthan 3142 408 26727 2779 952 9994 33938 4141 82081
Sikkim 62 37 379 18 9 137 441 27 1110
Tamil Nadu 2948 1132 64286 16946 1003 24237 24656 3817 | 139026
Telangana 924 317 25627 1562 900 8121 15730 2143 55324
Tripura 111 38 980 47 21 268 165 67 1697
Uttar Pradesh 9010 2501 63146 5140 1828 29377 57443 7987 | 176432
Uttarakhand 544 218 5918 469 489 1461 4318 1038 14455
West Bengal 9454 1048 32830 2346 1063 24274 11180 9178 91374
A & N Islands 4 32 424 105 28 142 1029 99 1864
Chandigarh 11 0 11 10 2 4 1 0 38
Dadra& N. Haveli 0 65 122 1 1 149 81 0 419
Daman & Diu 1 3 14 1 0 13 70 1 101
Lakshadweep 0 1 0 0 0 0 0 0 1
Puducherry 2 5 467 200 0 117 84 1 877
al-India 69339 20755 560479 77959 18134 257284 569852 66818 | 1640621
average no. of
membersin a 12 19 17 2 13 18 13 12 15
same-day trip
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Table6: Estimated (00) number of same-day trips by leading pur pose completed during last 30 daysfor each State/UT

urban
leading purpose
business | holidaying, | social | pilgrimage & |education & | health & |shopping| others
State/UT leisure gnd rel igi_o_us training | medical al
recreation activities
(@) (@) (©) (4) (5) (6) () (8) 9 | (10
Andhra Pradesh 2245 318 17897 3541 248 1633 1855 2103 29840
Arunachal Pradesh 17 7 34 5 3 6 37 14 123
Assam 791 141 2855 64 23 254 685 60 4874
Bihar 865 466 2337 184 205 1217 2495 39 7807
Chhattisgarh 588 284 2201 21 189 350 664 533 4830
Delhi 1957 2093 8781 1512 201 2542 8854 170 26109
Goa 26 47 252 179 1 30 167 7 708
Gujarat 2244 970 14990 2567 251 1220 4342 304 26888
Haryana 750 224 5372 422 206 1089 1268 205 9537
Himachal Pradesh 42 24 410 53 15 218 271 132 1166
Jammu & Kashmir 419 116 2467 112 96 1047 673 40 4971
Jharkhand 943 98 3791 247 240 605 1709 521 8155
Karnataka 2405 1094 28291 6208 201 2315 4101 789 45405
Kerda 1384 1448 21909 4773 846 10740 5123 2402 48624
Madhya Pradesh 949 534 8104 1544 297 2315 2705 563 17012
Maharashtra 3823 1555 19797 3622 722 2976 8914 760 42168
Manipur 75 48 614 104 7 80 398 11 1336
Meghalaya 58 13 66 25 30 22 96 8 319
Mizoram 6 4 71 16 4 5 18 5 127
Nagaland 118 1 310 1 9 30 56 124 651
Odisha 868 554 6725 1100 404 1894 5246 168 16959
Punjab 799 290 8166 1874 136 1501 841 26 13633
Rajasthan 548 355 5480 740 315 787 2151 597 10973
Sikkim 48 26 87 1 2 25 7 7 203
Tamil Nadu 4240 2153 40640 14361 541 14160 8534 1811 86439
Telangana 493 338 10233 584 616 1626 2423 436 16750
Tripura 7 31 305 8 1 17 44 2 414
Uttar Pradesh 3285 875 17805 1458 582 4146 3921 774 32846
Uttarakhand 304 142 2116 402 173 395 497 159 4188
West Bengal 3187 1373 12032 1371 436 5305 2522 1735 27961
A & N Islands 1 106 133 50 0 57 79 14 439
Chandigarh 137 12 161 23 6 101 3 1 444
Dadra& N. Haveli 0 135 54 15 1 68 61 0 335
Daman & Diu 3 39 103 0 0 96 65 0 306
Lakshadweep 0 0 1 0 0 0 0 0 1
Puducherry 60 76 1063 694 2 363 317 25 2599
al-India 33683 15991 245653 47881 7006 59237 71142 14546 | 495139
average no. of
membersin a 11 19 19 2.2 13 18 16 12 18
same-day trip
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Table 7: Average expenditure (in %) per same-day trip for each leading pur pose

rural

leading purpose
business | holidaying, | social | pilgrimage & |education & | health & |shopping| others
State/UT leisure gnd rel igi_o_us training | medical al
recreation activities
(@) (@) (©) (4) (5) (6) (@) 8 (9 | (10

Andhra Pradesh 401 511 329 318 186 781 744 176 465
Arunachal Pradesh 1874 1522 1720 2099 5237 3110 2711 1238 2210
Assam 577 1083 397 583 283 830 1162 268 679
Bihar 1062 328 352 528 270 741 1089 750 837
Chhattisgarh 683 338 259 300 423 842 741 360 500
Delhi 143 833 513 348 527 345 532 300 517
Goa 64 200 156 555 30 799 706 250 458
Gujarat 1071 920 267 610 134 706 947 399 669
Haryana 177 1277 413 499 312 902 1238 77 781
Himachal Pradesh 703 900 371 301 213 854 1101 468 748
Jammu & Kashmir 439 486 240 375 235 538 1777 299 591
Jharkhand 586 368 196 259 189 685 674 116 517
Karnataka 659 511 380 419 264 588 709 227 542
Kerda 575 578 327 388 536 647 1740 266 633
Madhya Pradesh 753 378 289 394 175 610 761 93 610
Maharashtra 1341 511 310 552 330 877 812 246 653
Manipur 1361 1162 683 460 988 1369 2301 372 1385
Meghalaya 1783 0 724 432 425 877 2886 865 1458
Mizoram 462 0 605 417 800 943 2164 415 913
Nagaland 858 1049 636 468 1010 931 2350 311 891
Odisha 481 576 295 286 140 637 503 131 449
Punjab 538 678 318 3% 616 718 1623 283 724
Rajasthan 1555 2210 236 241 342 833 1033 173 697
Sikkim 1517 1231 811 1435 292 1539 2193 768 1508
Tamil Nadu 458 584 194 294 485 531 699 179 365
Telangana 1439 251 203 342 160 983 968 1611 614
Tripura 280 433 262 490 586 702 370 233 356
Uttar Pradesh 595 212 228 440 195 672 743 145 490
Uttarakhand 474 1035 507 675 422 983 1392 335 816
West Bengal 242 517 236 288 167 633 1103 96 438
A & N Islands 259 246 105 153 69 210 532 83 352
Chandigarh 2198 0 198 114 95 371 3971 0 835
Dadra& N. Haveli 0 322 215 380 813 798 911 150 575
Daman & Diu 350 337 270 2041 0 500 1716 270 1311
Lakshadweep 0 1092 150 0 0 0 0 0 942
Puducherry 114 400 306 231 0 809 1786 92 498
al-India 666 534 283 389 288 699 873 232 576
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Table 7: Average expenditure (in ) per same-day trip for each leading purpose

urban

leading purpose
business | holidaying, | social | pilgrimage & |education & | health & |shopping| others
State/UT leisure gnd rel igi_o_us training | medical al
recreation activities
(@) (@) (©) (4) (5) (6) (@) (8) (9 | (10

Andhra Pradesh 532 317 302 516 519 933 1047 119 414
Arunachal Pradesh 3712 1148 1935 5556 4529 2807 6905 1633 3842
Assam 649 1889 547 1165 295 1483 1994 190 857
Bihar 1723 281 380 748 456 674 1451 293 921
Chhattisgarh 2594 244 387 364 323 2118 2821 518 1119
Delhi 650 2351 1022 1017 793 1096 1481 959 1261
Goa 726 1939 364 550 500 1617 746 427 672
Gujarat 758 641 727 1686 452 967 1436 241 935
Haryana 941 431 497 1308 4388 838 2604 175 878
Himachal Pradesh 604 995 343 448 533 843 1633 145 744
Jammu & Kashmir 462 502 229 324 349 653 2075 380 600
Jharkhand 437 737 293 411 332 874 1037 239 515
Karnataka 587 652 479 704 534 1350 1849 248 684
Kerda 1452 734 356 326 246 959 3481 253 851
Madhya Pradesh 929 903 361 575 205 1137 1649 343 736
Maharashtra 683 1440 482 987 880 1018 1570 464 853
Manipur 4134 1826 638 522 548 1263 1876 505 1272
Meghalaya 3739 468 1702 446 1183 689 5947 355 3054
Mizoram 3480 1933 739 836 1270 1400 3640 1504 1386
Nagaland 1938 600 755 431 1067 1595 2164 673 1119
Odisha 407 339 390 406 256 624 822 436 547
Punjab 1428 535 367 416 304 1560 2949 282 729
Rajasthan 436 240 353 661 352 793 3616 244 1040
Sikkim 956 1237 530 3101 317 883 9469 262 1090
Tamil Nadu 278 463 747 463 457 615 1662 345 728
Telangana 1047 339 375 731 248 1423 1843 329 715
Tripura 2959 176 457 558 270 683 2149 80 666
Uttar Pradesh 1331 870 383 404 327 823 1830 222 715
Uttarakhand 984 822 569 1260 632 1193 1677 465 863
West Bengal 312 511 331 639 194 526 2142 69 535
A & N Islands 131 172 190 207 116 112 918 201 308
Chandigarh 269 675 681 196 275 520 2250 600 496
Dadra& N. Haveli 0 694 450 620 390 581 1500 360 774
Daman & Diu 298 1220 457 0 0 498 1408 0 768
Lakshadweep 0 0 130 0 0 0 0 0 130
Puducherry 597 1961 356 420 178 841 2340 50 731
al-India 773 909 498 633 415 868 1808 263 767
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Table 7: Average expenditure (in ) per same-day trip for each leading purpose

rural + urban

leading purpose
holidaying, pilgrimage & :
State/lUT business | leisureand | social religious educgu.on & hed t.h & shopping| others al
. S training | medical
recreation activities
(@) (@) ) (4) 5) (6) @) 8 9 | (10

Andhra Pradesh 442 450 322 392 271 795 767 164 454
Arunachal Pradesh 2237 1418 1747 2519 5123 3088 3376 1302 2448
Assam 590 1356 421 634 283 890 1210 266 700
Bihar 1236 320 355 543 288 737 1107 732 844
Chhattisgarh 1274 311 281 303 402 998 905 410 600
Delhi 649 2311 978 1013 791 1075 1461 958 1229
Goa 672 1886 257 552 298 1026 725 414 572
Gujarat 908 780 397 980 203 740 984 330 722
Haryana 442 879 445 916 385 890 1412 109 808
Himachal Pradesh 693 910 368 328 231 853 1131 372 748
Jammu & Kashmir 443 490 238 369 253 560 1823 315 592
Jharkhand 561 400 222 284 219 705 698 138 517
Karnataka 621 593 426 520 307 693 805 231 583
Kerda 883 642 340 354 415 753 2318 261 719
Madhya Pradesh 786 534 307 455 183 692 789 113 625
Maharashtra 1065 958 372 713 507 897 933 276 705
Manipur 2089 1429 668 481 929 1324 2195 395 1351
Meghalaya 2298 468 853 434 910 864 3414 825 1722
Mizoram 1192 1933 642 788 1084 1153 2501 662 1056
Nagaland 1227 1045 665 467 1015 1073 2316 441 948
Odisha 467 503 312 311 197 636 538 158 462
Punjab 859 637 335 405 445 859 1738 283 726
Rajasthan 1389 1293 256 330 345 830 1187 182 737
Sikkim 1271 1233 759 1483 296 1440 2315 660 1443
Tamil Nadu 352 505 408 372 475 562 946 233 504
Telangana 1303 296 252 448 196 1056 1085 1394 637
Tripura 431 317 308 499 577 701 745 229 417
Uttar Pradesh 792 383 262 432 227 691 812 152 526
Uttarakhand 657 951 523 945 477 1027 1421 352 827
West Bengal 260 513 262 417 175 614 1295 92 461
A & N Islands 244 189 125 170 70 182 559 97 344
Chandigarh 407 675 651 171 232 515 2638 600 522
Dadra& N. Haveli 0 573 287 609 570 730 1165 273 663
Daman & Diu 307 1161 435 2041 0 498 1568 270 903
Lakshadweep 0 1092 132 0 0 0 0 0 486
Puducherry 580 1864 341 378 178 833 2224 52 673
al-India 701 697 349 482 324 730 977 238 620
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Conegpts and Pefinitions

In order to ensure that uniform concepts are followed while collecting data of survey on
‘Domestic Tourism Expenditure’, concepts and definitions for the items of enquiry were
formulated. Important terms which are used in this document are explained below.

Household: A group of persons normally living together and taking food from a common
kitchen constitutes a household. It includes temporary stay-aways (those whose total period of
absence from the household is expected to be less than 6 months) but excludes temporary visitors
and guests (expected total period of stay less than 6 months).

Even though the determination of the actual composition of a household was left to the judgment
of the head of the household, the following procedures were adopted as guidelines.

(1) Each inmate (including residential staff) of a hostel, mess, hotel, boarding and
lodging house, etc., will constitute a single-member household. If, however, a group
of persons among them normally pool their income for spending, they will together
be treated as forming a single household. For example, a family living in a hotel will
be treated as a single household.

(i) More emphasis is given on ‘normally living together’ than on “ordinarily taking food
from a common kitchen’. In case the place of residence of a person is different from
the place of boarding, he or she is treated as a member of the household with whom
he or sheresides.

(iii) A resident employee, or domestic servant, or a paying guest (but not just a tenant in
the household) is included in the employer’s/host’s household. However, in specia
case of a person taking food with his family but sleeping el sewhere (say, in a shop or
a different house) due to space shortage, he has to be counted as a member of the
household formed by other members of hisfamily.

(iv)  If amember of a family (say, a son or a daughter of the head of the family) stays
elsewhere (say, in hostel for studies or for any other reason), he/ she will not be
considered as a member of hig her parent's household. However, he/ she will be
listed as a single member household if the hostel is listed.

Household size: The size of ahousehold is the total number of personsin the household.

Household type: The household type, based on the means of livelihood of a household, was
decided on the basis of the sources of the household's income during the 365 days preceding the
date of survey. For this purpose, only the household's income (net income and not gross income)
from economic activities was considered; but the incomes of servants and paying guests were not
taken into account.
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In rural areas, a household belongs to any one of the following six household types:

self-employed in agriculture
self-employed in non-agriculture
regular wage/salary earning
casua labour in agriculture
casual labour in non-agriculture
others

For urban areas, the household types are:
# self-employed
% regular wage/salary earning
# casual labour
# others

Strong dwelling structure: A strong dwelling structure is one whose walls and floors are made
of strong materials, such as, cement, concrete, oven burnt bricks, hollow cement/ash bricks,
stone, stone blocks. For hilly areas, timber was also considered as strong material while
determining type of the dwelling structure.

Household’s usual consumer expenditure (X) in a month: Household’s usual consumer
expenditure is the sum total of monetary values of all goods and services usually consumed (out
of purchase or procured otherwise) by the household on domestic account during a month. This
has the following components which are given below:
A. Usual expenditure for household purposesin a month.
B. Purchase value of any household durables (mobile phones, TV sets, fridge, fans, cooler,
AC, vehicles, computers, furniture, kitchen equipment, etc.) purchased during the last
one year and the expenditure per month obtained by dividing by 12.
C. If any household consumption (usually) from (a) wages in kind (b) home-grown stock (c)
free collection was there, then the approximate monthly value of the amount usually
consumed in a month was imputed.

Then the sum of A+B+C is taken as household’s usual consumer expenditure in a month in
whole number of rupees. Usual monthly per capita consumer expenditure (UMPCE) for a
household is the household’s usual consumer expenditure in a month divided by that household
size.

Quintile class of UMPCE: A single set of UMPCE distribution (separately for rural and urban)
was generated for each State/UT and at al-India level based on al the members of the
household. UMPCE quintile distribution, for a part of the population, say, persons undertaken
overnight trips or same-day trips for different purposes in a particular State/UT in rural/urban
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areas, was assumed to be same as the UMPCE distribution of the entire population of that State
in rural/urban areas. UMPCE distribution of households is same as the UMPCE distribution of
the persons belonging to those households.

Travel: In genera, travel is understood as the movement of persons between different
geographic locations specifically different geographical administrative areas (like different
villages/towng/cities), for any purpose and any duration. Those who travel are referred to as
travelers. Travel can occur within a country (domestic travel) or involve more than one country
(international travel). Domestic trip (defined later, separately for overnight and same-day) is a
subset of domestic travel.

Usual Place of Residence: The usua place of residence (UPR) of a person is the place
(village/ftown) where the person has been staying continuously for at least six months
immediately prior to the date of survey. Even if a person was not staying in the village/town
continuously for six months immediately prior to the date of survey but is presently staying there
with intention to stay there continuously for six months then that place should be taken as his/her
UPR.

Usual Environment: The usual environment (UE) of an individua refers to the notional
geographical space, including hisg’her UPR, within which he/she moves more or less regularly
and frequently (daily/ every alternate day or at least once in a week repeatedly/ likely to be
repeated for more than six months for the same purpose) irrespective of the distance.

The usual environment of an individual includes the place of usual residence of the household to
which he/she belongs, his’her own place of work or study and any other place that he/she visits
more or less regularly and frequently, even when this placeis located far away from his/her place
of usual residence or in another locality.

The purpose of introducing the concept of usua environment was to exclude the travelers who
move regularly between their UPR and place of work or study, or more or less regularly and
frequently visit places, for instance homes of friends or relatives, shopping centers, religious,
health care or any other facilities, between geographical locations irrespective of their distance.

Domestic Overnight Trip: A domestic overnight trip is one with a main destination within the
country of residence of the visitor. It refers to a movement - for a duration of not less than twelve
hours (including 12 midnight to 5 A.M.) in two consecutive calendar days (i.e. crossing midnight
or 00-00 hours) and of not more than 6 months - by one or more household members outside
their usual environment (which includes the usual place of residence (UPR)) and return to the
same UPR (around trip), irrespective of place of stay during this hours. The movement isfor any
of the following purposes.
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e Business
* Holidaying, leisure & recreation
» Socid

* Pilgrimage & Religious
* Education and Training
* Health and Medical
» Shopping
* Others
The followings were excluded from the purview of domestic trip:

i. Any movement for the purposes of migration or getting employed or setting up of
residencein that place.
ii. Movements between UPR and the place of work or study.

iii.  All movements, made more or less regularly and frequently from the UPR and back
(daily/ every aternate day or at least once in a week) for shopping, visiting family,
for religious purpose, health and medical care, education and training, etc.
repeatedly/likely to be repeated for a period of more than six months for the same
purpose, was not considered as trips irrespective of the distance travelled.

iv. All the trips completed during the reference period by former household members
who were currently not a member of that selected household at the time of survey.

Trips for persons who were household members at the time of survey but were not
household members at the time of actually completing a trip within the reference period
were also considered as trips for the selected household.

A trip is uniquely specified by its main destination, leading purpose, no. of household members
in the trip being together (with variation of up to 3 days). ‘Being together’ means being in the
same town or village for most of the time during the trip and also either starting or ending trip
together. They can either start together but end the trip with a variation of up to 3 days or vice-
versa

In cases where set of destinations differed dlightly from person to person (among household
members who undertook the trip they were considered to be on the same trip provided they were
together for most of the time in the trip. But if two members of a household spent most of the
time away from each other during the period since leaving their residence to returning to their
residence, they were considered to have been on two different trips even though their starting and
returning dates might be the same.

Domestic Overnight Tourism: It covered overnight trips by household members within the
territory of India, either as adomestic trip or as domestic part of an international trip.
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Domestic Overnight Visitor: A domestic overnight visitor is a person (household member),
residing in the country, who performed an overnight trip.

Starting month: The month in which a particular trip was started from UPR was the starting
month of that trip. When many members of a household travelled together on a trip but one or
more trip member started later than the rest, the earliest starting date of that trip by any
household member were considered for determining the starting month.

Purpose & Leading Purpose: The purpose of a trip of a household member is that purpose but
for which he/she would not have undertaken the trip. Whereas the leading purpose of a trip is
that purpose without which none of the household members in that trip would have undertaken
the trip. Leading purpose of atrip isunique to all the members participating in that trip.

Main Destination: The main destination of a trip is defined as the place, visiting of which was
central to the decision to undertake the trip. However, if no such place could be identified by the
informant, the main destination was taken as the place where the visitors spent most of their time
during the trip. If the visitors spent the same amount of time in two or more places during the
trip, then the main destination was defined as the one among these places that was the farthest
from the usual place of residence of the visitors.

Typeof trip: A trip could be of two types-package and non-package. The term package trip, to
be used in the survey, is given below.

Package Trip: A package trip consisted of a “tourism product” provided by a tour-operator
which elaborates it and sells it directly or through travel agencies. Within a package trip,
travellers received a combination of products associated with a trip, which were made of more
than one of the following tourism services. Transportation services, accommodation services,
food serving services, sightseeing services, entertainment services, etc. and other goods and
services at will.

The components of a package trip might be pre-established or tailor-made, in which case,
the visitor chooses a combination of services he / she wishes to acquire from a pre-established
list of such services. If such a package was availed of for the magjor part of timein atrip, such a
trip was considered as a package trip.

If the expenditure on more than one chargeable travel services availed for some time
during the trip did not cover the whole trip but covered only a minor time of the duration of the
trip then such a trip was not considered as package trip athough the trip had a package
component. A package trip may have a non-package component in addition to package
component, e.g., avisitor may avail himself of accommodation and other services in the package
through some tour operator but make some special sight-seeing arrangements in some places of
visit in the trip on his own. Similarly, a trip, which is non-package, may also have package
component in addition to non-package component.
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Mode of travel: Mode of travel refers to means of transport used by visitor(s) to travel in atrip.
The travel relevant here was the travelling done to cover the distances to the destinations and not
joyrides or movement for adventure, as in skiing or boating for pleasure, or walking inside a
museum, fort or maze. Visitor(s) might be using one or more means of transport in atrip, such
as. on foot, bus, train (railways, ship/boat, air, own transport: motorised (such as, two-wheeler,
auto rickshaw, car/jeep, tractor/truck etc.) , non-motorised (e.g. bicycle, rickshaw, animal driven
transport etc.); transport equipment, rental (hired transport): motorised (such as, two-wheeler,
auto rickshaw, car/jeep, taxi, tractor/truck etc.) , non-motorised (e.g. bicycle, rickshaw, animal
driven transport etc.)

Major and minor mode of travel: The means of transport by which maximum distance was
travelled was treated as ‘major’ mode of travel for that trip. In case more than one such mode
was there [e.g. train, air] for which equal distance was travelled then entry to be recorded for that
means which was more expensive.

The means of transport by which second maximum distance was travelled will be treated
as ‘minor’ mode of travel for that trip.

Type of stay: The type of stay refers to the accommodation used for stay by visitor(s) in an
overnight trip. Accommodation refers to the space, whether paid or unpaid, where the visitor(s)
spent some considerable time for spending night, taking rest, spending some leisure time,
refreshing oneself, etc. during the trip. It could be hotel, guest house, dharamshala, rented house,
friends & relatives, others (carriages / coaches, railway station, ship/boat, waiting rooms, airport
lounge etc.

Major and minor type of stay: The place where the highest number of nights was spent was
treated as ‘major’ type of stay. In case more than one such place was there (e.g. hotel,
Dharamshala) where same no. of nights was spent then information was captured for that type of
stay which was more expensive.

The place where second highest number of nights was spent will be treated as ‘minor’
type of stay.

No. of nights spent outside usual place of residence (including journey): The number of
nights spent by the visitor outside his’her usual place of residence from starting of the trip to the
completion of the trip, including the nights spent in transit.

Tourism Expenditure: For the purpose of this survey tourism expenditure included expenditure
made not just during the trip but also the expenditure related to the trip even if made before or
after thetrip. It included all expensesrelated to the trip paid or_payable by the household. It aso
included expenditure related to the trip, whether directly paid or reimbursed, by some institution
like Government or other agencies on behalf of the selected household. All expenditure in
connection with the trip except those used for productive purposes/enterprises was included. All
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the expenditure incurred relating to the trip performed by the member (s) of the sample
household during the reference period was included irrespective of the source of expenditure, i.e.
whether the expenditure had been incurred by the sample household or not. The payment might
be made through cash, cheque, credit card, debit card, in instalments, etc. The total expenditure
in al such cases irrespective of mode of payment was recorded.

The components of tourism expenditure were classified as under:
a) Package component

b) Non-package component, which were further sub-divided as below:
i. Accommodation
ii. Food and drink
iii. Transport
iv. Recreation, religious, cultural, sporting and health related activities
v. Shopping
vi. Others

Tourism expenditureincludes

» Monetary expenditure on goods and services paid or payable by the visitor out of
his’lher own pocket or reimbursed by some institution like Government or other
agencies/individuals or expenses of the visitor directly pad by such
institutions/individuals,

» Expenditure incurred on items of high unit values like cars, computers, etc. related to
atrip if those were used for consumption purpose and not for productive purpose.

Tourism expenditure excludes

» The payment of taxes and duties not levied on products (goods and services);

» The purchase of financial and non-financial assets, including land, real estate but
excluding high unit values like cars, computers, etc. if those are used for consumption
purposes,

> All transfers of cash or used goods such as donations to charities or to members of
other households as these do not correspond to the purchase of consumption goods or
services from these charities or individuals. Alms, bribes, cash tips, cash gifts etc.
were also excluded;

» The payment of all classes of interest, including those on expenditures made during
and for trips

Domestic Same-day Trip: A domestic same-day trip is one that does not involve an overnight
stay (i.e. duration of more than12 hrs and incl. 12 midnight to 5 A.M.) but fulfill other conditions
of overnight trips, irrespective of the number of hours spent on the trip.
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Same-day trip can be either completed on a same calendar date or spread over two consecutive
calendar dates with a main destination within the country of residence of the visitor, for any of
the following purposes:
» Business
» Holidaying, leisure & recreation
e Socia
* Pilgrimage & Religious
* Education and Training
* Health and Medica
» Shopping
* Others
Like in overnight trips, all movements of persons, whose nature of work/job was regular touring
outside their UPR to different places, like, mobile hawkers, on-board staff of airlines /ship/
railways or of buses or of hired taxis and other public transports etc. was not considered as trips
(overnight or same-day). However movements of medical representatives, saes executives,
field investigators, who have to travel to different places, other than their main place of work
from where they report to their controlling officer/ get salary etc., in relation to their official
work/ business, were considered as trips.

Domestic Same-day Visitor: A domestic same-day visitor was a person (household member),
residing in the country, who performed a same-day trip.
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Note on Sample Design and Estimation
Procedure






Notg on dampleg Pesign and €stimation Proecgdure

1. Introduction

1.1 Subject Coverage: The 72™ round (July 2014 — June 2015) of NSS was devoted to the
subject of Social Consumption and earmarked for surveys on ‘Domestic Tourism
Expenditure’, ‘Household Expenditure on Services and Durable Goods’, ‘Household
Consumer Expenditure’, ‘Household Consumer Expenditure with details of Food
Consumption’” and ‘Household Consumer Expenditure with details of Non-Food
Consumption’.

2. Outline of Survey Programme
2.1 Geographical coverage: The survey covered the whole of the Indian Union.

2.2 Period of survey and work programme: The period of survey was of one year duration
starting on 1% July 2014 and ending on 30" June 2015.

2.3 Sub-rounds: The survey period of this round was divided into four sub-rounds of three
months’ duration each as follows:

sub-round1 :  July - September 2014
sub-round 2 : October - December 2014
sub-round 3 :  January - March 2015
sub-round 4 : April - June 2015

In each of these four sub-rounds equal number of sample villages/blocks (FSUs) was allotted
for survey with a view to ensure uniform spread of sample FSUs over the entire survey
period. Attempt was made to survey each of the FSUs during the sub-round to which it was
allotted. Because of the arduous field conditions, this restriction was not strictly enforced in
Andaman and Nicobar Islands, Lakshadweep, Leh (Ladakh) and Kargil districts of Jammu &
Kashmir and rural areas of Arunachal Pradesh and Nagaland.

2.4 Schedules of enquiry: During this round, the following schedules of enquiry were
canvassed:

Schedule 0.0 :  List of Households

Schedule 1.60 : Household Consumer Expenditure

Schedule 1.61 : Household Consumer Expenditure with details of Food
Consumption

Schedule 1.62 : Household Consumer Expenditure with details of Non-
Food Consumption

Schedule 21.1:  Domestic Tourism Expenditure

Schedule 1.5 : Household Expenditure on Services and Durable Goods
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2.5 Participation of States: In this round all the States and Union Territories except
Andaman & Nicobar Islands, Chandigarh, Dadra & Nagar Haveli and Lakshadweep
participated. The following is the matching pattern of the participating States/UTs.

State/UT | Extent of matching
Nagaland (U) triple
Andhra Pradesh, Jammu & Kashmir , Manipur, Delhi,
. double
Odisha, Telangana
Maharashtra (U) one and half
Remaining States/ UTs equal

3. Sample Design

3.1 Outline of sample design: A stratified multi-stage design was adopted for the 72" round
survey. The first stage units (FSU) were the Census villages (Panchayat wards for Kerala) in
the rural sector and Urban Frame Survey (UFS) blocks in the urban sector. The ultimate stage
units (USU) were households in both the sectors. In the case of large FSUs, one intermediate
stage of sampling was the selection of two hamlet-groups (hgs)/ sub-blocks (sbs) from each
rural/ urban FSU.

3.2 Sampling Frame for First Stage Units: For the rural sector, the list of 2011 Population
Census villages constituted the sampling frame. However, for Kerala, the latest available
updated list of Panchayat wards was the sampling frame. For the urban sector, the list of UFS
blocks (2007-12) was considered as the sampling frame.

3.3 Stratification:

(a) Stratum was formed at district level. Within each district of a State/UT, generally
speaking, two basic strata were formed: (i) rural stratum comprising of all rural areas
of the district and (ii) urban stratum comprising of all the urban areas of the district.
However, within the urban areas of a district, if there were one or more towns with
population 4 lakhs or more as per Census 2011, each of them formed a separate basic
stratum and the remaining urban areas of the district were considered as another basic
stratum.

(b) A special stratum in the rural sector only was formed at State/UT level before district-
strata were formed in each of the States/UTs. This stratum comprised all the villages
of the State/UT with population less than 150 as per Census 2011. However, this
special stratum was formed if at least 50 such villages were available in a State/UT.

(c) In case of rural sectors of Nagaland another special stratum was formed within the
State consisting of all the villages which were difficult to access.

3.4 Sub-stratification:

3.4.1 Rural sector: If ‘r> was the sample size allocated for a rural stratum, ‘r/4’ sub-strata
were formed in that stratum. The villages within a stratum (district) as per frame were first
arranged in ascending order of population. Then sub-strata 1 to ‘r/4” were demarcated in such
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a way that each sub-stratum comprised of a group of villages of the arranged frame and had
more or less equal population.

3.4.2 Urban sector: Each urban stratum was divided into two parts — ‘Affluent part’
consisting of UFS blocks identified as ‘Affluent Area’ and ‘Non-Affluent part’ consisting of
the remaining UFS blocks within the stratum. Sample allocation of a stratum was then
allocated to Affluent and Non-Affluent parts in proportion to total number of households in
the UFS blocks with double weightage to Affluent part subject to a maximum of 8 FSUs in
‘Affluent part’ of any stratum. Let ‘u’ was the sample size allocated for an urban stratum
consisting of both affluent area UFS Blocks and non affluent area UFS Blocks. ‘u/4’ sub-
strata were formed within each stratum. Out of these ‘u/4’ sub-strata, the first two sub-strata
‘01” and ‘02’ were earmarked for those UFS blocks which were identified as ‘Affluent Area’
and the remaining sub-strata, ‘03’, ‘04°,...... and so on, were assigned to the non-affluent
UFS blocks. If any stratum did not have any Affluent Area UFS block then also the sub-
stratum number was started from ‘03’ for that stratum. For all strata, if u/4 >1, implying
formation of 2 or more sub-strata, all the UFS blocks within the stratum were first arranged in
ascending order of total number of households in the UFS Blocks as per UFS phase 2007-12.
Then sub-strata 1 to ‘u/4” were demarcated in such a way that each sub-stratum had more or
less equal number of households. This procedure was done separately for Affluent-part and
Non-Affluent part of the stratum (if two sub-strata are required to be formed in the Affluent

part).

The following three types of cases were found while doing the sub-stratification:

) If there was no ‘Affluent Area” UFS block in the stratum, all the UFS blocks
were divided into ‘u/4’ sub-strata and numbered as ‘03’, ‘04°, ....., ‘(u/4)+2’.

i) If only one sub-stratum was formed with the ‘Affluent Area’ UFS blocks, then
all the remaining non-affluent blocks were divided into ‘(u-4)/4” sub-strata and
numbered as ‘03°, ‘04°, ‘(u/4)+1°.

iii) If two sub-strata were formed with the ‘Affluent Area’ blocks, then all the
remaining non-affluent UFS blocks were divided into ‘(u-8)/4’ sub-strata and
numbered as ‘03’, ‘04°, ....., ‘u/4’.

3.5 Total sample size (FSUs): 14092 FSUs were allocated for the central sample at all-India
level.

3.6 Allocation of total sample to States and UTs: The total number of FSUs allotted in the
central sample were allocated to the States and UTs in proportion to population as per Census
2011 subject to a minimum sample allocation to each State/ UT.

3.7 Allocation of State/ UT level sample to rural and urban sectors: State/UT level
allocation was allocated between two sectors in proportion to population as per Census 2011
with double weightage to urban sector in general. A minimum of 16 FSUs (minimum 8 each
for rural and urban sector separately) was allocated to each State/UT.
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3.8 Allocation to strata: Within each sector of a State/ UT, the respective sample size was
allocated to the different strata in proportion to the population as per Census 2011. Stratum
level allocation was adjusted to multiples of 4 with a minimum sample size of 4.

For special stratum formed in rural areas of Nagaland as discussed in para 3.3 (c), 12 FSUs
were allocated.

3.9 Allocation to sub-strata: In both rural and urban sectors, 4 FSUs were allocated for each
sub-stratum in general.

3.10 Selection of FSUs:

For the rural sector, from each stratum/sub-stratum, required number of sample villages was
selected by Probability Proportional to Size With Replacement (PPSWR), size being the
population of the village as per Census 2011.

For the urban sector, from each stratum/sub-stratum, FSUs were selected by Probability
Proportional to Size With Replacement (PPSWR), size being the number of households of the
UFS Blocks.

Both rural and urban samples were drawn in the form of two independent sub-samples and
equal number of samples was allocated among the four sub rounds.

3.11 Selection of hamlet-groups/ sub-blocks - important steps

3.11.1 Criterion for hamlet-group/ sub-block formation: After identification of the
boundaries of the FSU, it was determined whether listing will be done in the whole sample
FSU or not. In case the approximate present population of the selected FSU was found to be
1200 or more, it was divided into a suitable number (say, D) of ‘hamlet-groups’ in the rural
sector and ‘sub-blocks’ in the urban sector by more or less equalising the population as stated
below.

approximate present population of the sample FSU | no. of hg’s/sb’s to be formed

less than 1200  (no hamlet-groups/sub-blocks)
1200 to 1799
1800 to 2399
2400 to 2999
3000 to 3599
....... and so on

OO W

For rural areas of Himachal Pradesh, Sikkim, Uttarakhand (except four districts Dehradun,
Nainital, Hardwar and Udham Singh Nagar),Poonch, Rajouri, Udhampur, Reasi, Doda,
Kistwar, Ramban, Leh (Ladakh), Kargil districts of Jammu and Kashmir and Idukki district
of Kerala, the number of hamlet-groups were formed as follows:

approximate present population of the sample village | no. of hg’s to be formed

less than 600 (no hamlet-groups)
600 to 899

900 to 1199

1200 to 1499

1500 to 1799

...... and so on

PO O Wk
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3.11.2 Formation and selection of hamlet-groups/ sub-blocks: In case hamlet-groups/ sub-
blocks were formed in the sample FSU, the same was done by more or less equalizing
population. Note that while doing so, it was ensured that the hamlet-groups/ sub-blocks
formed were clearly identifiable in terms of physical landmarks.

Two hamlet-groups (hg)/ sub-blocks (sb) were selected from a large FSU wherever hamlet-
groups/ sub-blocks were formed in the following manner — one hg/ sb with maximum
percentage share of population was always selected and termed as hg/ sb1; one more hg/ sb
was selected from the remaining hg’s/ sb’s by simple random sampling (SRS) and termed as
hg/ sb2. Listing and selection of the households was done independently in the two selected
hamlet-groups/ sub-blocks. The FSUs without hg/ sb formation was treated as sample hg/ sb
number 1.

3.12 Formation of second stage strata and allocation of households:
3.12.1 A cut-off point ‘A’ (in %) was determined from NSS 68" round data for urban areas of
each NSS region in such a way that top 40% of the population have Monthly Per Capita

Expenditure (MPCE) more than ‘A’.

The following was the plan of second stage stratification for Schedule 21.1.

number of households surveyed
SSS composition of SSS FSU without FSU V\.”th hg/sb
hg/sb formation formation — (for
g each hg/sb)
rural
1 households having at least one member who | with strong dwelling 2 1
performed overnight trip during last 365 structure
2 days for medical/ holidaying/ shopping without strong 2 1
plipietse dwelling structure
3 from the remaining, households having at with strong dwelling 2 1
least one member who performed any other structure
4 overnight trip during last 30 days without strong 2 1
dwelling structure
5 other households 2 1
urban
1 households having at least one member who | with MPCE > A 2 1
performed overnight trip during last 365
2 days for medical/ holidaying/ shopping with MPCE < A 2 1
purpose
3 from the remaining, households having at with MPCE > A 2 1
least one member who performed any other
4 overnight trip during last 30 days with MPCE < A 2 1
5 other households 2 1
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3.13 Selection of households: From each SSS the sample households for each of the
schedules were selected by SRSWOR. Only one schedule was canvassed in any household.
So, under no circumstances, any household was selected for more than one schedule. It is to
be mentioned here that Sch. 21.1 (Domestic Tourism Expenditure) was canvassed from the
remaining schedules of listed households after selection of sample households for schedules
1.60, 1.61 and 1.62,

4. Estimation Procedure

4.1 Notations:

s = subscript for s-th stratum

t = subscript for t-th sub-stratum

m = subscript for sub-sample (m =1, 2)

i = subscript for i-th FSU [village (panchayat ward)/ block]
d = subscript for a hamlet-group/ sub-block (d = 1, 2)

j = subscript for j-th second stage stratum in an FSU/ hg/sb

k = subscript for k-th sample household under a particular second stage stratum within an
FSU/ hg/sb

D = total number of hg’s/ sb’s formed in the sample FSU
D*=0if D=1
=(D-1)forFSUswithD >1

Z = total size of a rural/urban sub-stratum (= sum of sizes of all villages/blocks of a sub-
stratum)

z = size of sample village/UFS block used for selection.

n = number of sample FSUs surveyed including ‘uninhabitated’ and ‘zero cases’ but
excluding casualty for a particular sub-sample and sub-stratum.

H = total number of households listed in a second-stage stratum of an FSU / hamlet-group or
sub-block of sample FSU

h = number of households surveyed in a second-stage stratum of an FSU / hamlet-group or
sub-block of sample FSU

X, y = observed value of characteristics x, y under estimation
X , Y = estimate of population total X, Y for the characteristics X, y
Under the above symbols,

Ystmigik = Observed value of the characteristic y for the k-th household in the j-th second stage
stratum of the d-th hg/ sb (d = 1, 2) of the i-th FSU belonging to the m-th sub-sample for the
t-th sub-stratum of s-th stratum.

However, for ease of understanding, a few symbols have been suppressed in following
paragraphs where they are obvious.
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4.2 Formulae for Estimation of Aggregates for a particular sub-sample and stratum x
sub-stratum:

4.2.1 Schedule 21.1
4.2.1.1 Rural/ Urban:

(i) For j-th second-stage stratum of a stratum x sub-stratum:

.z 01, w CH, e
Yi =—_Z— 1 Zyiljk + D; % 2 Zinjk
Nj i=1 Zi hilj k=1 hizj k=1

(i1) For all second-stage strata combined:
i
4.3 Overall Estimate for Aggregates for a sub-stratum:

Overall estimate for aggregates for a sub-stratum (Y ) based on two sub-samples in a sub-
stratum is obtained as:

m
4.4 Overall Estimate for Aggregates for a stratum:

Overall estimate for a stratum (YAs) will be obtained as

Ys= ZYst
t
4.5 Overall Estimate of Aggregates at State/UT/all-India level:
The overall estimate Y at the State/ UT/ all-India level is obtained by summing the stratum
estimates \?S over all strata belonging to the State/ UT/ all-India.
4.6 Estimates of Ratios:

Let Y and X be the overall estimates of the aggregates Y and X for two characteristics y and
X respectively at the State/ UT/ all-India level.

. A Y
Then the combined ratio estimate (R ) of the ratio (R = %) will be obtainedas R = N E
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4.7 Estimates of Error: The estimated variances of the above estimates will be as follows:
4.7.1 For aggregateY :
VAr(Y)=>Var(Ys)=Y.>Var(Yst) where VAr(Yst) is given
S s t
by
775 )= 5 (s =Yoo wnere Vi ana ¥ i
Var\Yy )= 2 Ysi1 —Ysio) » Where Y, and Y, are the estimates for sub-sample 1 and

sub-sample 2 respectively for stratum ‘s’ and sub-stratum ‘t’.

A

4.7.2 For ratio R :

MéE(IQ) = 4—3;(222[(?5“ —YAst2 + §2(>25t1 - >25t2)2 - ZQ(YAstl _YAStZX)zstl - Xsﬂ)]

4.7.3 Estimates of Relative Standard Error (RSE):
A s\ Jvar(Y)
RSE(Y )= V%100

A

M

rRSE(R)=YM= R 100

pu I'(ﬁ)

5. Multipliers:

The formulae for multipliers at stratum/sub-stratum/second-stage stratum level for a
sub-sample for schedule 21.1 are given below:

sch type sector formula for multipliers
" hg/sb1 hg/sh 2
z 1 Hgmiyj | Z 1« Hgmio
Vurb st o % stmilj S 5 Dstmi x stmi2j
211 | "AMOAN g Zgmi Pming | Mo Zetmi stmi2

] =1,2,3,4,5for Sch. 21.1

Note:
(i) For estimating any characteristic for any domain not specifically considered in
sample design, indicator variable may be used.
(if) Multipliers have to be computed on the basis of information available in the
listing schedule irrespective of any misclassification observed between the listing
schedule and detailed enquiry schedule.
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Schedule 21.1: Domestic Tourism Expenditure






RURAL CENTRAL

URBAN GOVERNMENT OF INDIA STATE

NATIONAL SAMPLE SURVEY OFFICE
SOCIO-ECONOMIC SURVEY
SEVENTY SECOND ROUND: JULY, 2014 - JUNE, 2015
SCHEDULE 21.1: DOMESTIC TOURISM EXPENDITURE

[O] descriptive identification of sample household
1. state/u.t.:

2. district

. hamlet name

. investigator unit/ block
. name of head of household

3.sub-district/ tehsil/town*

0| N | O,

4. village name . name of the informant

[1] identification of sample household

item item code Item item code
no. no.
srl. no. of sample
1 village/block 11. sub-sample
2. round number 7 2 12. FOD sub-region
3. schedule number 2 1 1 13. sample hg / sh number
sample i
4, (central-1, tate-2) 14. second-stage stratum number
sector
5. (rural-1, urban-2) 15. sampl e household number
. srl. no. of informant”
6.~ | NSSregion 16- | (asin col.1, block 4)
7. district code 17. response code
stratum

18. survey code
9. sub-stratum

reason for substitution of

10. | sub-round 19 | original household (code)

CODESFORBLOCK 1

item 17: response code: informant: co-operative and capable — 1, co-operative but not capable— 2, busy — 3, reluctant — 4,
others—-9

item 18: survey code: original- 1, substituted- 2, casualty —3

item 19: reason for substitution of original household : informant busy — 1, members away from home — 2, informant non-

cooperative -3, others— 9

* tick mark (v") may be put in the appropriate place

# if the informant is not a household member, code 99 will be recorded.
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[2] particularsof field operations

srl. field investigator (FI)/ asstt. field officer (FO)/
no- | item supermtendmg superintending officer (SO)
officer(ASO)

1) ) €) (4)

1(@). | (i) name (block letters)
(ii) code | | | | | |
(iii) signature

1(b). | (i) name (block letters)
(i) code | | |
(iii) signature

2. | date(s) of: DD MM YY DD MM YY
(i) survey/ inspection
(i) receipt
(i) scrutiny
(iv) despatch

3. | number of additional sheet(s) attached

total time taken to canvass the schedule by the

4. | team of investigators (FI/ASO)

(in minutes) [no decimal point]

number of investigators (FI/ASO) in the team who

> canvassed the schedule
whether any remark has (i) in block 9/10
6 been entered by FI/ASO/ | .
* | supervisory officer (i) elsewhereinthe
(yes-1, no-2) schedule

[9] remarks by investigator (FI/ASO)

[10] comments by supervisory officer (s)
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[3] household characteristics

1. | household size 4.

5 household type (code)

" | principal description

industry digi d
(NIC - 2008) | code (5-dlgit) g | religion(code)

3. - _
principal description 6. | socia group (code)
occupation .
(NCO-2004) | code (3-digit) 7 household’s usuall monthly

' consumer expenditure (%)

CODESFORBLOCK 3

item4 : household type:

for rural areas: for urban areas:
self-employed in agriculture-1, self-employed-1,
self-employed in non-agriculture-2, regular wage/salary earning-2,
regular wage/salary earning-3, casual labour-3,
casual labour in agriculture-4, others-9.
casual labour in non-agriculture-5,
others-9.
item5: religion:
Hinduism .......... 1 Jainism ... 5
Islam .....ccoeueneee 2 Buddhism ............. 6
Chrigtianity ........ 3 Zoroastrianism...... 7
Skhism .............. 4 others ....cocoeeeiruenne 9
item6: social group: scheduled tribe (ST) - 1, other backward class (OBC) - 3,
scheduled caste (SC)- 2, others-9
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[4] demographic and other particularsfor all household members

stl. no. name of household (hh) member relation to head gender age (years) marital status educational usual principal
(code) (code) (code) level activity status
(code) (code)
€ ? ©) 4) ©) (6) (7 (8
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CODESFOR BLOCK 4

Appendix D

relation to head: self-1, spouse of head-2, married child-3, spouse of married child-4, unmarried child-5, grandchild-6, father/mother/father-in-

law/mother-in-law-7, brother/sister/brother-in-law/si ster-in-law/other relatives-8, servants/empl oyees/other non-relatives-9

Col (4): gender: male-1, female-2, transgender-3

Col (6): marital status: never married — 1, currently married — 2, widowed — 3, divorced/separated — 4

Cal (7): educational level:

not literate -01 literate with formal schooling:
below primary -06
literate without any schooling: -02 primary -07
middle -08
literate without formal schooling secondary -10
through NFEC -03 higher secondary -11
through TLC/AEC -04 diploma /certificate course -12
others -05 graduate -13
post graduate and above -14

Col (8): usual principal activity status:
worked in h.h. enterprise (self- -11 worked as casual wage labour: in other -51  attended domestic duties and was also -93

employed): own account wor ker

worked in  h.h.
employed): employer

worked as helper in h.h. enterprise

(unpaid family worker)

worked as regular
employee

worked as casual wage labour:
public works

enterprise  (sdlf-

salaried/ wage

-12

types of work

did not work but was seeking and/or -81

available for work

attended educational institution

attended domestic duties only

engaged in free collection of goods
(vegetables, roots, firewood, cattle feed,
etc.), sewing, tailoring, weaving, etc. for

household use

-91 rentiers, pensioners , remittance recipients, -94
etc.

-92 not able to work due to disability -95
others (including begging, prostitution, etc.) -97
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leisure and recreation; and shopping)

[5.1] Particularsof overnight trips completed by household members during last 365 days (for health & medical ; holidaying,
mode of travel type of stay
sl no. no. of hh gl. no. of hh age | purposeof | typeof (code) (code) no. of nights leading | starting main | if code “3’or *4’
of trip # mfen:ﬁers member t\;]V:to (asin | thetripfor | trip spelalqt OIUtS'd‘i purpose* | month | destination dlenﬂqua't'M tgg;
Inthe wasin col. 5, the member d ) ) ) ) usua place o for all the Ination e
trip trip block4) | (cod) (code) major rr;l nor major rr;l nor residence mernhers (code) (code) | codel state code
(asincol. 1, (max. (2€max. | (max.no. | (2" max. (including || performing of port of
distance distance | of nights |no. of nights|  journey) ; departure
block 4) thetrip
travelled) travelled) spent) spent) (code)
(1) (2 ©) 4 (5 (6) (7) (8) (9) (10) (11) (12) (13) (19 (15

99 total no. of
trips
# ordering the trips commencing from the latest completed trip *
trip.

leading purpose of trip as a wholeisthat purpose without which none of the membersin that trip would have undertaken the
m NSSKI (72/21.1): Key Indicators of Domestic Tourismin India




Appendix D
CODESFORBLOCK 5.1

Col 5: purpose of trip for the member performing the trip: business -1, holidaying, leisure and recreation-2, social (including visiting friends and relatives, attending marriages,
etc.)-3, pilgrimage & religious activities -4, education & training -5, health & medical —6, shopping-7, others- 9

Col 6: type of trip: package-1, non-package- 2

Col 7/8: mode of travel: on foot-01; bus-02; train (railways)-03, ship/boat-04, air-05, own transport: motorised-06, non-motorised-07; transport equipment, rental (hired transport):
motorised-08, non-motorised-10; others-19

Col 9/10: type of stay: hotel-1, guest house-2, dharamshala-3, rented house-4, friends & relatives-5, others -9
Col 12: leading purpose for all the members performing the trip: holidaying, leisure and recreation-2, health & medical -6, shopping-7
Col 13: starting month: January-01, Februray-02, March-03, April-04, May-05, June-06, July-07, August-08, September-09, October-10, November-11, December-12

Col 14: main destination: destination within the district - 1, destination outside the district but within the state-2, destination outside the state but within the country-3, final port of
departurein Indian Territory for International trip -4

Col 15: destination state code/ state code of port of departure:

Andhra Pradesh ....28 Gujarat ....24 Madhya Pradesh ....23 Punjab ....03 West Benga ....19
Arunachal Pradesh  ....12 Haryana ....06 Maharashtra 27 Rajasthan ....08 A & N Idands ....35
Assam ....18 Himachal Pradesh ....02 Manipur ....14 Sikkim ....11 Chandigarh ....04
Bihar ....10 Jammu & Kashmir ....01 Megahlaya - Tamil Nadu ....33 Dadra& Nagar Haveli ....26
Chhattisgarh 22 Jharkhand ....20 Mizoram ....15 Tripura ....16 Daman & Diu ....25
Delhi ....07 Karnataka ....29 Nagaland .13 Uttar Pradesh  ....09 Lakshadweep .31
Goa ....30 Keraa 32 Odisha .21 Uttarakhand ....05 Puducherry ....34
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Schedule 21.1
[5.2] Particulars of overnight trips completed by household membersduring last 30 days[for business, social (including visiting friends and relatives,
attending marriages, etc.), pilgrimage & religious activities, education & training , others|
mode of travel type of stay
sl.no. of | no. of hh gl. no. of hh age | purposeof | typeof (code) (code) no. of nights leading | starting main if code “3’or
trip # m_emﬁers memper \r/]vho (asin | thetripfor | trip spe;llt olut5|def pUrpose* month | gestination | % mhcol. 14
inthe wasin that C0|_5, the member od N _ N - usual place o for all the then

trip trip bock &) (e (code) major n;| nor major I”l:l nor residence rembers (code) (code) destination

(asincol. 1, (max. (2" max. | (max.no.| (2max. | (including || performing state code/
bl distance distance | of nights no. of journey) : state code of

ock 4) 3 thetrip
travelled) travelled) spent) nights (code) port of
spent) departure
@ ) ©) 4 ©) (6) (7 (8) 9 (10) (11) (12) (13 (14) (15)
99 total no. of
trips
# ordering the trips commencing from the latest completed trip* leading purpose of trip as a whole is that purpose without which none of the membersin that trip would have undertaken the trip.
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Appendix D

CODESFOR BLOCK 5.2

Col 5: purpose of trip for the member performing the trip: business -1, holidaying, leisure and recreation-2, social (including visiting friends and relatives, attending marriages,
etc.)-3, pilgrimage & religious activities -4, education & training -5, health & medical —6, shopping-7, others- 9

Col 6: type of trip: package-1, non-package- 2

Col 7/8: mode of travel: on foot-01, bus-02, train (railways)-03, ship/boat-04, air-05, own transport: motorised-06, non-motorised-07; transport equipment, rental (hired transport):
motorised-08, non-motorised-10; others-19

Col 9/10: type of stay: hotel-1, guest house-2, dharamshala-3, rented house-4, friends & relatives-5, others -9

Col 12: leading purpose for all the members performing thetrip: business—1, social (including visiting friends and relatives, attending marriages, etc.)-3, pilgrimage & religious
activities -4, education & training -5, others- 9

Col 13: starting month: January-01, Februray-02, March-03, April-04, May-05, June-06, July-07, August-08, September-09, October-10, November-11, December-12

Col 14: main destination: destination within the district - 1, destination outside the district but within the state-2, destination outside the state but within the country-3, final port of
departurein Indian Territory for International trip -4

Col 15: destination state code/ state code of port of departure:

Andhra Pradesh ....28 Gujarat ....24 Madhya Pradesh ....23 Punjab ....03 West Benga ....19
Arunachal Pradesh  ....12 Haryana ....06 Maharashtra 27 Rajasthan ....08 A & N Idands ....35
Assam ....18 Himachal Pradesh ....02 Manipur ....14 Sikkim ....11 Chandigarh ....04
Bihar ....10 Jammu & Kashmir ....01 Megahlaya - Tamil Nadu ....33 Dadra& Nagar Haveli ....26
Chhattisgarh 22 Jharkhand ....20 Mizoram ....15 Tripura ....16 Daman & Diu ....25
Delhi ....07 Karnataka ....29 Nagaland .13 Uttar Pradesh  ....09 Lakshadweep .31
Goa ....30 Keraa 32 Odisha .21 Uttarakhand ....05 Puducherry ....34
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Schedule 21.1

[6.1] particularsof expenditure ) for all tripsin last 365 days covered in block 5.1
< tripg ———»
1) 2 3 (4)
1 trip seria no. [asin col.1,block 5.1]
2. type of trip [asin col.6, block 5.1]
3. package component (I)
3.1 | transport (yes-1, no-2)
3.2 | accommodation (yes-1, no-2)
3.3 | medd food (yes-1, no-2)
3.4 | sightseeing and entertainment (yes-1, no-2)
non-package component %)
4. accommodation
4.1 | hotel
4.2 | guest house
4.3 | dharamshala
4.4 | rented house
4.5 | friends & relatives
4.9 | others
4.0 | sub-total (4.1t04.9)

5. food & drink

6. transport

51

in the accommodation unit

52

outside accommodation unit and during
journey and transit

5.0

sub-total (5.1t05.2)

6.1

raillways

6.2

road (excluding transport equipment, rental)

6.3

water

6.4

ar

6.5

transport equipment, rental

6.6

travel agency services/tour operators

6.9

others and supporting services

6.0

sub-total (6.1t0 6.9)

7. shopping

7.01

clothing and garments

7.02

processed food

7.03

alcohol & tobacco products

7.04

travel related consumer goods

7.05

footwear

7.06

toiletries

7.07

gems and jewellery

7.08

books, journals, magazines, stationery, €etc.

7.10

memento, souvenir etc.

7.19

others

7.00

sub-total (7.01 to 7.19)
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Appendix D

[6.1] particularsof expenditure ) for all tripsin last 365 days covered in block 5.1
< tripg ——»

Lo | @ [ ® | @

8. recreation, religious, cultural, sporting and health-related activities

8.1 | cinema, theatre, amusements, €etc.

8.2 | entry feeto and other expenses at religious
sites

8.3 | entry feeto and other expenses at cultural
sites

4 | sporting activities

85 8.5.1 | medicine
meadicd 8.5.2 | medical accessories
an
health 8.5.3 | other hedlth related
eites services
8.5.0 | sub-totd
[8.5.1t08.5.3]

8.0 | sub-total [8.1+8.2+8.3+84+85.0]

ST

others

10. | sub-total [4.0 +5.0+ 6.0+7.00+8.0+9]

11. | total [3 +10]

12. | whether any reimbursement/direct payment made
by any institution? (code)

if code 1’ in 13. | Government

item 12,

amount ) source

paid/ 14. | other private sources
reimbur sed by

CODESFOR BLOCK 6.1

Item 12: whether any reimbursement/direct payment made by any institution? (code):
yes and amount known -1, yes and amount not known -2, no -3

* Notes:

(i) all expenditure in connection with the trip, completed by the household member(s), except
those to be used / intended to be used for productive purposesenterprises are to be included in this
block.

(ii) if the expenditure or break-up of the expenditure cannot be reported for any trip, detailed
remarksand comments should berecorded in Blocks 8 & 9 respectively.
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Schedule 21.1

[6.2] particularsof expenditure ) for all tripsin last 30 days covered in blo

<«

ck 5.2

tripg ———»

(1)

&)

(©)

(4)

1

trip seria no. [asin col.1,block 5.2]

2.

type of trip [asin cal.6, block 5.2]

3.

package component (3)

3.1

transport (yes-1, no-2)

3.2

accommodation (yes-1, no-2)

3.3

meals/ food (yes-1, no-2)

3.4

sightseeing and entertainment (yes-1, no-2)

non-package component ()

4. accommodation

5. food & dr

6. transport

4.1

hotel

4.2

guest house

4.3

dharamshala

4.4

rented house

4.5

friends & relatives

4.9

others

4.0

sub-total (4.1t04.9)

ink

51

in the accommodation unit

5.2

outside accommodation unit and during
journey and transit

50

sub-total (5.1t05.2)

6.1

raillways

6.2

road (excluding transport equipment, rental)

6.3

water

6.4

ar

6.5

transport equipment, rental

6.6

travel agency services/tour operators

6.9

others and supporting services

6.0

sub-total (6.1 t0 6.9)

7. shopping

7.01

clothing and garments

7.02

processed food

7.03

alcohol & tobacco products

7.04

travel related consumer goods

7.05

footwear

7.06

toiletries

7.07

gems and jewellery

7.08

books, journals, magazines, stationery, etc.

7.10

memento, souvenir etc.

7.19

others

7.00

sub-total (7.01to 7.19)
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Appendix D

[6.2] particulars of expenditure ) for all tripsin last 30 days covered in block 5.2
< tripg ——

Lo | @ [ © | @

8. recreation, religious, cultural, sporting and health-related activities

8.1 | cinema, theatre, amusements, €etc.

8.2 | entry feeto and other expenses at religious
sites

8.3 | entry feeto and other expenses at cultural
sites

8.4 | sporting activities

85 8.5.1 | medicine
meadicd 8.5.2 | medical accessories
an
health 8.5.3 | other hedlth related
eites services
8.5.0 | sub-totd
[8.5.1t08.5.3]

8.0 | sub-total [8.1+8.2+8.3+84+85.0]

9. others

10. | sub-total [4.0 +5.0+ 6.0+7.00+8.0+9]

11. | tota [3+10]

12. | whether any reimbursement/direct payment made
by any institution? (code)

if code ‘1’ in 13. | Government

item 12,

amount ) source

paid/ 14. | other private sources
reimbur sed by

CODESFOR BLOCK 6.2

Item 12: whether any reimbursement/direct payment made by any institution? (code):
yes and amount known -1, yes and amount not known -2, no -3

* Notes:

(i) all expenditure in connection with the trip, completed by the household member(s), except
those to be used / intended to be used for productive purposesenterprises are to be included in this
block.

(ii) if the expenditure or break-up of the expenditure cannot be reported for any trip, detailed
remarksand comments should berecorded in Blocks 8 & 9 respectively.
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Schedule 21.1

[7] Particulars and expenditure () of same-day trips completed by household membersduring last 30 days

leading expenditure (%)
purpose* | package non-package
o | (e | mambers . ol |0
f tri . . i accommo .| recreation subto
of trip# inthetrip | performing dation fgﬂilf‘ transport | shopping , religious| medical others (col.5t0 (C%?l'fz;
the trip etc. col.11) '
(code)
() (@) (©) (4) (©) (6) @) (8 9) (10) (11) (12) (13)

# ordering thetrips commencing from the latest completed trip.

* leading purpose of trip asa whole is that purpose without which none of the membersin that trip would have undertaken the trip.

CODES FOR BLOCK 7: col. (3): leading purpose for all the members performing the trip: business -1, holidaying, leisure and recreation-2, social (including
visiting friends and relatives, attending marriages, etc.)-3, pilgrimage & religious activities -4, education & training -5, health & medical —6, shopping-7, others- 9
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Appendix D

[8] Particulars and expenditure () of special domestic trips of
duration of more than 180 days but up to 365 days, completed by
household membersduring last 365 days

srl. no. no. of hh leading purpose* for al the total expenditure (%)
of trip# | membersinthe | members performing the
trip trip
(code)
(1) (2 ) 4

# ordering thetrips commencing from the latest completed trip.
* leading purpose of trip asa wholeis that purpose without which none of the membersin
that trip would have undertaken thetrip.

CODES FOR BLOCK 8: col. (3): leading purpose for all the members performing the

trip.

Business

-1 Education & training -5

Holidaying, leisure and recreation -2 Health&
Social (including visiting friends and -3 Shopping
relatives, attending marriages, etc.)

Pilgrimage & religious activities -4 Others

medical -6
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Schedule 21.1

Flow Chart for Canvassing Sch. 21.1 (From Block 4 to Block 8)

Block 4

J L

Whether any current member had
completed any overnight trip
during last 365 days for the
leading purpose of
health/holidaying/ shopping?

JeL

Canvass Block 5.1
for al such trips

J L

No
Block 6.1 (Expenditure for
al tripsin Block 5.1)
Whether any current member had Canvass Block
completed any overnight trip 8 for all such
during last 30 days for rest trips
(business,  social, education,
religious and others) of the
leading pur poses?
8
>
No Performed
for all such trips trip?
i - Performed any ﬁ
Block 6.2 (Expenditure same-day trip
for al tripsin Block 5.2) in last 30 days? Ves Canvass Block 7
for al such trips
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List of NSS Reports available for sale

Price
Sl. | Report . Hard Copy Soft Copy (CD)
No. No. Title of the Report 4 US$ | Pound- E4 US$ | Pound-
Sterling Sterling
(@) () ) 4 (©) (6) @) ) (©)
Unorganised Trade, NSS 46" Round
1 403 Small Trading Unitsin India 150 11 7 380 27 17
2 403/1 State Level results on small trading units in India: 250 18 11 710 51 32
Vol.-I
3 403/1 State Level results on small trading units in India: 250 18 11 710 51 32
Vol.-ll
Land & livestock hoIdin%sand Debt &
investment, NSS 48" Round
4 407 Operational land holdings in India, 1991-92: Salient 250 18 11 710 51 32
features
5 408 Live-stock and Agricultural implements in House- 150 11 7 380 27 17
hold operational holdings, 1991-92
6 414 Seasonal variation in the operation of land holdings | 250 18 11 710 51 32
in India, 1991-92
7 419 Household Assets and Liahilities as on 30.6.91 250 17 11 1140 75 46
8 420 Indebtedness of Rural Households as on 30.6.1991 250 15 9 1370 82 50
9 421 Indebtedness of Urban Households as on 30.6.1991 250 15 9 1370 82 50
10 431 Household Borrowings and Repayments during 250 15 9 1140 68 42
(Part I) 1.7.91 t0 30.6.92
11 431 Household Borrowings and Repayments during 250 15 9 1140 68 42
(Part-11) | 1.7.91t0 30.6.92
12 432 Households Assets and Indebtedness of Social 250 15 9 1140 68 42
(Part-1) Groups as on 30.6.91
13 432 Households Assets and Indebtedness of Social 250 15 9 710 43 26
(Part-11) | Groupsason 30.6.91
14 437 Household capital expenditure during 1.7.91 to 250 15 9 1370 82 50
30.6.92.
Housing Conditionsand Migration with special
emphasis on sum dwellers, NSS 49" round
15 417 Slumsin India 150 11 7 380 27 17
16 429 Housing Conditionsin India 150 11 7 380 25 16
17 430 Migration in India 250 15 9 710 42 26
Employment & Unemployment, NSS 50" Round
18 406 Key Results on Employment & Unemployment 150 11 7 610 44 26
19 409 Employment & Unemployment in India, 1993-94 250 18 11 710 51 32
20 411 Employment & Unemployment situation in cities 150 11 7 380 27 17
and Townsin India, 1993-94
21 412 Economic activities and school attendance by 150 11 7 380 27 17
childrenin India, 1993-94
22 416 Participation of Indian women in household work 150 11 7 380 27 17
and other specified activities, 1993-94
23 418 Unemployed in India, 1993-94: Salient Features 150 11 7 380 27 17
24 425 Employment & Unemployment situation among 250 17 10 480 32 19
social groupsin India, 1993-94
25 438 Employment & Unemployment situation among 150 10 7 610 37 23
religious groups in India, 1993-94
Consumer Expenditure, NSS50™ Round
26 401 Key results on Household Consumer Expenditure, 150 11 7 380 28 17
1993-94
27 402 Level and Pattern of Consumer Expenditure 250 19 12 710 52 32
28 404 Consumption of some important commoditiesin India| 250 18 11 710 51 32
Continued..




List of NSS Reportsavailable for sale (contd.)

Price
Sl. | Report . Hard Copy Soft Copy (CD)
No. | No. Title of the Report E4 US$ | Pound- £4 US$ | Pound-
Sterling Sterling
@1 @ ) (4) (5 (6) () 8 9)
Consumer Expenditure, NSS 50" Round
29 405 Nutritiona intake in India 250 18 11 710 51 32
30 | 410/1 | DwellingsinIndia 250 18 11 710 51 32
31 | 410/2 | Energy used by Indian households 150 11 7 380 28 17
32 413 Sources of household income in India, 1993-94 150 11 7 380 28 17
33 415 Reported adequacy of food intake in India, 1993-94 150 11 7 380 28 17
34 422 D|fferences in level of consumption among 150 11 7 380 8 17
S0Cioeconomic groups
35 423 lllgg:f g\? stance and participation in Public Works, 150 11 7 380 8 17
36 424 Ownership of _L|veStock, cultivation of selected crops 150 11 6 610 0 o4
and consumption levels, 1993-94
37 426 Use of durable goods by Indian households, 1993-94 150 11 7 380 28 17
38 427 Consumption of tobacco in India, 1993-94 150 11 7 610 40 24
39 428 Wages in kind, Exchanges of Gifts and Expenditure on
Ceremonies and Insurance in India, 1993-94 150 1 / 610 40 24
Consumer Expenditure and Unor ganised
M anufacture, NSS 51% Round
40 433 Unorganised Manufacturing Sector in India lts Size,
Employment and Some Key Estimates. 250 15 9 710 43 26
41 434 Unorganised Manufacturing Enterprisesin India: Salient 250 15 9 710 43 26
Features
42 435 Assets and I_30rr0W| ngs of the Unprgam sed 150 10 7 380 23 15
Manufacturing Enterprisesin India
43 436 Household Consumer Expenditure and Employment
Situation in India, 1994-95 150 10 ! 610 36 23
Education, NSS 52™ Round
44 439 Attending an Educational Institution in India: 250 15 9 1140 68 42
Its level, nature and cost
Consumer Expenditure, NSS 52" Round
45 440 Household Consumer Expenditure and Employment
Situation in India, 1995-96 150 10 ! 610 36 23
Health, NSS 52" Round
46 441 Morbidity and Treatment of ailments. 250 15 9 1140 68 42
47 445 Maternity and Child Health Carein India 150 10 7 1270 76 46
Aged in India, NSS 52™ Round
48 446 The Aged in India: A Socio-Economic Profile, 1995-96 150 10 7 610 36 23
Consumer Expenditure, NSS 53" Round
49 442 Household Consumer Expenditure and Employment
Situation in India, 1997 150 10 ! 610 36 23
Unorganised Trade, NSS 53" Round
50 443 Small Trading unitsin India and their Basic 250 15 9 710 43 %%
Characteristics: 1997 Vol. |
51 444 Small Trading Unitsin Indiaand Their Basic
Characteristics: 1997 Val. Il 250 15 9 710 43 26
Consumer Expenditure, Common Property
Resour ces, Sanitation & Hygiene, Services,
NSS 54" Round
52 448 H_ouse_holq Con_sumer Expenditure and Employment 150 10 610 % 23
Situation in India
53 449 Drinking water, sanitation and hygiene in India 250 15 9 1140 68 42
Continued..




List of NSS Reportsavailable for sale (contd.)

Price
Sl. | Report . Hard Copy Soft Copy (CD)
No.| No. Title of the Report C4 US$ | Pound- 2 US$ | Pound-
Sterling Sterling
@ @ (©) (4) (©) (6) () 8 9)
Consumer Expenditure, Common Property
Resour ces, Sanitation & Hygiene, Services,
NSS 54" Round
54 450 Travel_and Use of Mass Mediaand Financia Services 150 10 7 610 10 7
by Indian Households
55 451 Cultivation Practicesin India 250 15 9 1370 82 50
56 452 Common Property Resources 250 15 9 1370 82 50
Choice of Reference Period for Consumption Data,
NSS 519, 52™, 53" & 54" Round
57 47 Choice of Reference Period for Consumption Data 150 10 7 1700 102 64
Consumer Expenditure, NSS55™ Round
(July’99 to June 2000)
58 453 Household Consumer Expenditurein India (July —
December 1999) — Key Results 150 10 / 610 36 23
59 454 Household Consumer Expenditurein India, 1999-2000 150 10 7 610 % 23
- Key Results
60 457 Level and Pattern of Consumer Expenditure in India,
1999 — 2000 250 15 10 1520 81 57
61 461 Consumption of some important Commoditiesin India,
1999-2000 250 15 10 1370 73 52
62 463 Sources of household income in India, 1999-2000 150 10 7 380 28 17
63 464 Energy Used by Indian Households, 1999-2000 150 10 7 610 36 23
64 466 Egggrted Adequacy of Food Intakein India, 1999 - 150 10 7 610 36 23
65 467 IRDP Assistance and Participation in Public Works:
1999-2000 150 10 7 610 36 23
66 471 Nutritional Intake in India, 1999-2000 250 15 10 710 43 26
67 472 D|fferer]ces in the level of consumption among socio 250 15 10 480 3 19
economic groups, 1999-2000
68 473 Literacy and Levels of Education in India, 1999 — 2000 250 15 10 610 36 23
69 474 ggggces of household consumptionin India, 1999 — 250 15 10 710 43 %%
Employment & Unemployment, NSS 55" Round
(July’99 to June 2000)
70 455 Employment and Unemployment in India, 1999-2000 150 10 7 610 % 23
- Key Results
71 458 Employment and Unemployment Situation in India,
(Part-1) | 1999 — 2000 250 15 10 750 40 28
72 458 Employment and Unemployment Situation in India,
(Part-11) | 1999 — 2000 250 15 10 1370 73 52
73 460 Non agricultural workersin Informal Sector based on
Employment and Unemployment Survey, 1999-2000 150 10 ! 610 36 23
74 462 Employment and Unemployment situation in Cities and
Towns of India, 1999-2000 150 | 10 ! 610 | % 23
75 465 Participation of Indian Women in Household work and
other specified activities, 1999-2000 150 | 10 / 610 | 36 23
76 468 Employment and Unemployment among religious
groupsin India, 1999-2000 150 10 / 610 36 23
77 469 Employment and Unemployment among social groups
in India, 1999-2000 250 15 10 2950 156 110
78 470 Migration in India, 1999-2000 250 15 10 1140 68 42
Continued..




List of NSS Reportsavailable for sale (contd.)

Price
Sl. | Report . Hard Copy Soft Copy (CD)
No.| No. Title of the Report 4 US$ | Pound- E4 US$ | Pound-
Sterling Sterling
@D @ ) (4) (5 (6) () 8 9)
Non-agricultural Enterprisesin Informal Sector 1999-
2000, NSS 55" Round (July’99 to June 2000)
79 | 456 | Non-agricultural Enterprisesin the Informal Sector in India,
1999-2000 - Key Results 150 10 7 610 36 23
80 | 459 | Informal Sector in India, 1999 — 2000 — Sdlient Features 250 15 10 1600 85 60
Consumer Expenditure,
NSS 56" Round (July 2000 — June 2001)
81 | 476 Household Consumer Expenditure and Employment —
Unemployment Situation in India, 2000 — 2001 150 10 / 1040 66 4l
Unor ganised M anufacturing,
NSS 56" Round (July 2000 — June 2001)
82 | 477 Unorganised Manufacturing Sector in India 2000-2001 — 250 15 10 710 50 32
Key Results
83 | 478 Unorgam_seq Manufacturi ng Sector in India 2000-2001 — 250 15 10 1370 82 50
Characteristics of Enterprises
84 | 479 Unorganised Manufacturing Secth in India, 2000 — 2001: 250 15 10 1370 82 50
Employment, Assets and Borrowings
85 | 480 Unorganised Manufacturing Sector in India, 2000 — 2001
Input, Output and Value added 250 15 10 1370 82 50
Pilot Survey on Suitability of Reference Period for
M easuring Household Consumption
86 | 475 Results of a Pilot Survey on Suitability of Different
Reference Periods for Measuring Household Consumption 150 10 / 610 36 23
Consumer Expenditure,
NSS 57" Round (July 2001 — June 2002)
87 | 481 Household Consumer Expenditure and Employment —
Unemployment Situation in India, 2001 — 2002 250 15 10 2680 158 105
Unorganised Service Sector,
NSS 57" Round (July 2001 — June 2002)
88 | 482 Unorganised Service Sector in India 2001 — 02 Salient 250 15 10 1925 98 65
Features
89 | 483 Unorgam_seq Service Secth in India2001 - 02 250 15 10 1370 82 55
Characteristics of Enterprises
Consumer Expenditure,
NSS 58" Round (July 2002 — December 2002)
90 | 484 Household Consumer Expenditure and Employment —
Unemployment Situation in India, 2002 — 2003 150 8 4 2380 129 /0
Disability, NSS 58" Round
91 | 485 Disabled Persons in India, July-December 2002 250 14 7 7080 385 208
Urban Slums,
NSS 58" Round (July 2002 — December 2002)
92 | 486 | Condition of Urban Slums, 2002: Salient Features 250 14 7 2080 112 62
Village facilities,
NSS 58" Round (July 2002 — December 2002)
93 | 487 Report on village facilities, July-December 2002 150 8 4 980 53 29
Housing Condition,
NSS 58" Round (July 2002 — December 2002)
94 | 488 Housing Condmon in India, 2002: Housing stock and 250 15 10 9280 548 350
constructions
95 | 489 Housing Condition in India, 2002: Household Amenities
and Other Characteristics 250 15 10 9220 524 285
Continued..




List of NSS Reportsavailable for sale (contd.)

Price
Sl. | Report . Hard Copy Soft Copy (CD)
No. | No. Title of the Report C4 US$ | Pound- E4 US$ | Pound-
Sterling Sterling
(@) () (©) 4 (©) (6) @) ) (©)
Consumer Expenditure,
NSS 59" Round (January — December 2003)
96 490 Household Consu.mer _Expendm_Jre and Employment — 150 8 4 1580 85 47
Unemployment Situation in India
Situation Assessment Survey of Farmers,
NSS 59" Round (January — December 2003)
97 495 Consumption Expenditure of Farmer Households, 2003 250 15 10 2140 121 67
98 496 | Some Aspects of Farming, 2003 250 15 10 2680 149 83
99 497 Income, Expenditure and Productive Assets of Farmer
Households, 2003 250 15 10 3480 209 139
100 498 Indebtedness of Farmer Households 150 8 4 1380 78 43
101 499 | Accessto Modern Technology for Farming, 2003 250 15 10 1680 93 52
Land & livestock holdingsand Debt & Investment,
NSS 59" Round
102 491 Household Ownership Holdingsin India, 2003 250 15 10 3680 221 147
103 492 gg(r)r;e (%spects of Operational Land Holdingsin India, 250 15 10 5080 305 203
104 493 Livestock Ownership Across Operational Land Holding
Classesin India, 2002-03 150 8 4 1580 84 42
105 494 Sea_sonal Variation in the Operational Land Holdingsin 250 15 10 2080 195 83
India, 2002-03
106 | 500 | Household Assets and Liabilities in India as on
30.06.2002 250 15 10 4880 293 195
107 | 501 | Household Indebtednessin Indiaas on 30.06.2002 250 15 10 6000 360 240
108 502 Household Borrowings and Repayments in India during
1.7.2002 t0 30.6.2003 250 15 10 | 4m0 ) 28 | 10
109 503 Household Assets Holdings, Indebtedness, Current
Borrowings and Repayments of Social Groups in India | 250 15 10 3880 233 155
as on 30.06.2002
110 504 Household Capital Expenditure in India during 1.7.2002 250 15 10 7980 437 291
to 30.6.2003
Consumer Expenditure,
NSS 60" Round (January — June 2004)
111 505 Household Consumer Expenditurein India, January — 150 8 4 2580 138 69
June 2004
Employment & Unemployment, NSS 60" Round
(January — June 2004)
112 506 Employment and Unemployment Situation in India, 250 15 10 3580 202 112
January — June 2004
Health, NSS 60" Round (January — June 2004)
113 507 Morbidity, Health Care and the Condition of the Aged 250 15 10 4480 269 179
Consumer Expenditure, NSS 61% Round
(July 2004 — June 2005)
114 508 Level and Pattern of Consumer Expenditure, 2004-05 250 16 8 5080 322 163
115 509 Household Consumption of Various Goods and
Vol.| | ServicesinIndia 2004-05 Vol. | 250 16 8 4480 284 144
116 509 Household Consumption of Various Goods and
Vol. Il | Servicesin Indig, 2004-05 Vol. Il 250 16 8 4080 259 131
Continued..
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Consumer Expenditure, NSS61% Round
(July 2004 — June 2005)
117 510 Public Distribution System and Other Sources of
Vol.l | Household Consumption, 2004-05 Val. | 250 16 8 3880 246 124
118 510 Public Distribution System and Other Sources of
Vol. Il | Household Consumption, 2004-05 Voal. I 250 16 8 3680 234 118
119 511 Energy Sources of Indian Households for Cooking
and Lighting, 2004-05 250 16 8 2480 157 79
120 512 Perceived Adequacy of Food Consumption in Indian
Households 2004-2005 150 10 5 1780 113 57
121 513 Nutritional intake in India, 2004-2005 250 16 8 3680 234 118
122 514 Household Consumer Expenditure among Socio-
Economic Groups: 2004 — 2005 250 16 8 2880 183 92
Employment & Unemployment,
NSS 61% Round (July 2004 — June 2005)
123 515 Employment and Unemployment Situation in India,
(Part-1) | 2004-05 (Part-1) 250 16 8 4680 297 150
124 515 Employment and Unemployment Situation in India,
(Part-11) | 2004-05 (Part-11) 250 16 8 4680 297 150
125 516 Employment and Unemployment Situation Among
Sacial Groupsin India, 2004-05 250 16 8 3680 234 118
126 517 Status of Education and Vocational Trainingin India
2004-2005 250 16 8 2680 170 86
127 518 Participation of Women in Specified Activities along 150 10 5 1380 88 a4
with Domestic Duties
128 519 Informal Sector and Conditions of Employment in India,
(Part-1) | 2004-05(Part-1) 250 16 8 3880 246 124
129 519 Informal Sector and Conditions of Employment in India,
(Part-11) | 2004-05(Part-11) 250 | 16 8 | 4480 284 | 144
130 520 Employment and Unemployment Situation in Cities
and Townsin India, 2004-2005 150 10 ; 1570 100 50
131 521 Employment and Unemployment Situation among
Major Religious Groupsin India, 2004-05 250 16 8 2480 157 I
Employment & Unemployment,
NSS 62" Round (July 2005 — June 2006)
132 522 Employment and Unemployment Situation in India, 250 16 8 4480 284 144
2005-06
Consumer Expenditure,
NSS 62" Round (July 2005 — June 2006)
133 523 Household Consumer Expenditure in India, 2005-06 150 10 5 1380 88 44
Unorganised M anufacturing Enterprises,
NSS 62" Round (July 2005 — June 2006)
134 524 Operational Characteristics of Unorganised
Manufacturing Enterprisesin India, 2005-06 250 16 8 4880 310 156
135 525 Unorganised Manufacturing Sector in India, 2005-06 — 250 16 8 2880 183 9P
Employment, Assets and Borrowings
136 526 Unorganised Manufacturing Sector in India, 2005-06 —
Input, Output and Value Added 250 16 8 4280 272 137
Consumer Expenditure, NSS 63" Round
(July 2006 — June 2007)
137 527 Household Consumer Expenditure in India, 2006 — 07 150 7 5 1380 69 48
Continued..
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Service Sector Enterprises, NSS 63'¢ Round
(July 2006 — June 2007)

138 528 Service Sector in India (2006-07): Operational

Characteristics of Enterprises 250 12 9 880 a4 30
139 529 Service Sector in India (2006-07): Economic 250 13 8 1280 68 43

Characteristics of Enterprises

Consumer Expenditure, NSS 64™ Round
(July 2007 — June 2008)

140 530 Household Consumer Expenditurein India, 2007-08 | 150 8 5 1380 75 48

Employment & Unemployment and Migration
Particulars, NSS 64" Round
(July 2007 — June 2008)

141 531 Employment and Unemployment Situation in India, 250 14 9 4080 291 150
2007-08

142 533 Migration in India, 2007-2008 250 14 9 2280 123 85

Participation & Expenditure on Education
NSS 64" Round (July 2007 — June 2008)

143 532 Education in India : 2007-08 Participation and

. 250 14 9 6280 345 232
Expenditure

Particularsof Slum
NSS 65" Round (July 2008 — June 2009)

144 534 Some Characteristics of Urban Slums, 2008-09 150 8 6 1180 64 44

Housing Condition
NSS 65" Round (July 2008 — June 2009)

145 535 Housing Condition and Amenitiesin India 2008-

2009 360 20 13 720 41 25

Domestic Tourism
NSS 65" Round (July 2008 — June 2009)

146 536 Domestic Tourism in India, 2008-09 430 24 15 860 48 31

Employment & Unemployment
NSS 66" Round (July 2009 — June 2010)

147 | KI (66/10) | Key Indicators of Employment and Unemployment
in India, 2009-10

148 537 Employment and Unemployment Situation in India,

2009-10 360 18 12 720 37 23
149 539 Informal Sector and Conditions of Employment in 300 15 10 600 29 19

India
150 543 Employment and Unemployment situation among

Social Groupsin India 360 17 11 20 34 21
151 548 Home-based Workersin India 360 17 11 720 34 22
152 550 Participation of Women in Specified Activities

along with Domestic Duties, 2009-10 210 13 9 40 26 18
153 551 ﬁil;s of Education and Vocational Trainingin 260 12 8 520 o4 16
154 552 Employment and Unemployment situation among 370 16 10 240 32 20

Major Religious Groupsin India
155 553 Employment and Unemployment situation in cities

and towns in India 280 12 7 260 24 14
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List of NSS Reportsavailable for sale (contd.)

Price
Sl. Report . Hard Copy Soft Copy (CD)
No. No. Title of the Report T | US$ | Pound- E4 US$ | Pound-
Sterling Sterling
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Consumer Expenditure
NSS 66" Round (July 2009 — June 2010)
156 | KI (66/1.0) | Key Indicators of Household Consumer Expenditurein ) ) i i i i
India, 2009-10
157 538 Level and Pattern of Consumer Expenditure 250 12 8 500 24 15
158 540 Nutritional Intakein India 240 12 8 480 23 15
159 541 :—r|10llrj1?jeigold Consumption of Various Goods and Services 230 12 7 460 23 15
160 542 EPger:E)rq gSourC% of Indian Households for Cooking and 340 16 10 680 32 20
161 544 Househqld Consumer Expenditure across Socio- 410 19 12 820 38 o4
Economic Groups
162 545 Public Distribution a(stem and Other Sources of 200 10 6 400 20 12
Household Consumption
163 547 Perceived Adequacy of Food Consumption in Indian 250 12 8 500 on 16
Households
Unincor porated Non-agricultural Enterprises
(Excluding Construction)
NSS 67" Round (July 2010 — June 2011)
164 | Kl (67/2.34) | Key Results of Survey on Unincorporated Non-
agricultural Enterprises (Excluding Construction)in India ) ) . . . .
165 546 Operational Characteristics of Unincorporated Non-
agricultural Enterprises (Excluding Construction)in India 280 13 8 560 26 16
166 549 Economic Characteristics of Unincorporated Non-
agricultural Enterprises (Excluding Construction) in India 330 16 10 660 32 20
Household Consumer Expenditure
NSS 68" Round (July 2011 - June 2012)
167 | KI(68/1.0) | Key Indicator of Household Consumer Expenditurein ) ) ) ) ) )
India
168 555 Level and Pattern of Consumer Expenditure, 2011-12 250 | 10 6 500 | 20 12
169 558 Household Consumption of Various Goods and Services | oen | 11 7 500 | 22 14
in India, 2011-12
170 560 Nutritional Intake in India, 2011-12 380 | 15 10 760 | 30 20
171 562 Household Consumer Expenditure across Socio-
Economic Groups, 2011-12 440 18 12 880 36 24
172 565 Public Distribution System and Other Sources of
Household Consumption, 2011-12 360 15 9 720 30 18
173 567 Energy Sources of Indian Households for Cooking &
Lighting, 2011-12 330 | 13 8 660 26 16
Employment & Unemployment
NSS 68" Round (July 2011 — June 2012)
174 | Kl (68/10) | Key Indicator of Employment and Unemployment in ) ) ) ) ) )
India, 2011-12
175 554 E;npl oyment & Unemployment Situation in India, 2011- 390 16 10 780 20 20
176 557 Informal Sector and Conditions of Employment in India 330 14 8 660 28 16
177 559 Pz_;trtlm patlon_of W(_)men in Specified Activities along 290 12 7 580 o4 14
with Domestic Duties
178 563 Empl oyment z_;\nd Unemployment situation among Social 390 16 10 780 30 20
Groupsin India
179 564 Empl oyment _and Unemployment situation in Cities & 280 11 7 560 2o 14
Townsin India
180 566 Status of Education and Vocational Training in India 270 | 10 7 540 20 14
181 568 Empl oyment and l_JnempI oyment Situation among Major 380 14 10 760 8 20
Religious Groupsin India
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Drinking Water, Sanitation, Hygiene and
Housing Condition
NSS 69" Round (July 2012 — December 2012)
182 | KI (69/1.2) | Key Results of Survey on Drinking Water,
Sanitation, Hygiene and Housing Condition in India ) ) ) B B B
183 556 Drinking Water, Sanitation, Hygiene and Housing | 44, 14 8 660 o8 16
Condition in India
Particular of Slums
NSS 69" Round (July 2012 — December 2012)
184 | K1 (69/0.21) | Key Indicators on Urban Slumsin India - . - ; ; -
185 561 Urban Slumsin India, 2012 330 13 8 660 26 16
Land & Livestock Holdings
NSS 70" Round ( January 2013-December 2013)
186 | KI (70/18.1) | Key Indicators of Land and Livestock Holdingsin ) ) ) i i i
India
187 571 Household Ownership and Operational Holdingsin | ;¢ 8 5 430 16 10
India
188 572 Livestock Ownership in India 180 7 5 360 14 10
All India Debt & Investment
NSS 70" Round (January 2013-December 2013)
189 | K1 (70/18.2) | Key Indicators of Debt and Investment in India - - - . ; -
190 570 Household Assets and Liabilities 470 18 12 940 36 24
191 o577 Household Indebtednessin India 475 18 12 950 36 24
Situation Assessment of Agricultural Households
NSS 70" Round (January 2013-December 2013)
192 | KI (70/33) | Key Indicators of Situation of Agricultural ) ) ) i i i
Householdsin India
193 569 Some Characteristics of Agricultural Householdsin |, 9 6 480 18 12
India
194 573 Some Aspects of Farming in India 260 10 7 520 20 14
195 576 Income, Expenditure, Productive Assets and
Indebtedness of Agricultural Householdsin India 250 o ! 500 18 14
Sacial Consumption: Health
NSS 71* Round (January 2014-June 2014)
196 | KI (71/25.0) | Key Indicators of Social Consumption in India ) ) ) i i i
Health
197 574 HedlthinIndia 475 17 12 950 34 24
Social Consumption: Education
NSS 71% Round (January 2014-June 2014)
198 | KI (71/25.2) | Key Indicators of Social Consumption in India ) ) ) i i i
Education
199 575 Education in India, 2014 290 11 8 580 22 16
Domestic Tourism Expenditure
NSS 72" Round (July 2014-June 2015)
200 | KI (72/21.1) | Key Indicators of Domestic Tourismin India - - - - - -

Copies are available with the Additional Director General, SDRD, NSSO, 164, Gopal La Tagore Road, Kolkata-700 108
on payment basis through Demand Draft drawn in favour of “Pay & Accounts Officer, Ministry of Statistics & P.I.,
Kolkata”. Postal Chargeswill be ¥ 85/- by Speed Post and ¥ 30/- by Regd. Parcel for single copy within India.
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1. Name (optional):
2. email id (optional) :

3. Your field of Work : (please tick(\) the relevant )

(a) Govt Sector (b) Corporate Sector (c) Research (d) Civil Services
(e) NGO (f) Education (g) Art & Culture  (h) Media
(i) Business (j) Student

4. Please mention the report/publication you are commenting on :

CONTENT
5. How useful/relevant is the report for your professional interests (please tick(\) the relevant )

(@) very useful (b) Moderately Useful (c) not at all useful

6. How useful/relevant is the report for your personal interests(please tick(\) the relevant )

(a) very useful (b) Moderately Useful (c) not at all useful
PRESENTATION
7. How do you find style of presentation of information of the report ? (please tick(\) the relevant )
(a) Excellent (b) Very Good (c) fair (d) not good at all

ACCESSIBILITY
5. How easy was it to collect a copy of the Report (soft/hard copy) ?
(a) Very easy (b) Moderately easy (c) difficult

6. ADDITIONAL COMMENTS

Please note: These comments may be used for internal and external promotional purposes but will not be
attributed to the person making them, unless explicitly agreed to this in writing. (please add extra sheet if
required)
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Please send your valuable feedback to
Additional Director General, NSSO(SDRD), 164, GLT Road, Kolkata-108 or email us at nsso.sdrd@gmail.com
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